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OU need not wait to take dictation. The Ediphone is 
always instantly available. Your day is easier and more 
productive with Ediphone assistance. 
Secretaries and stenographers appreciate this modern aid 
_to business advancement. Employers recognize the improve- 
ment in dictation results, the time gained and the increased 
flow of business throughout the entire office. The Ediphone 
has become as essential as the telephone. 
Progressive firms everywhere have adopted this approved 
Ediphone system of dictation which Mr. Edison has made 


EDIPHONES 
PERSONALIZED 
IN COLORS 
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possible through years of develop- 
ment. Ediphone instruction is now a 
regular part of business school train- 
ing in all well-organized secretarial 
courses. Write for the interesting 
booklet “Getting Action.” 


THOMAS A. EDISON, INC. 
WorLD-WIDE SERVICE 
LABORATORY & GENERAL OFFICES 
ORANGE, N. J. 

LONDON OFFICE: Victoria House, Southampton Road 
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“Speedwriting Increased The Revenue 
Of chool 600% In Less Than 


Two Years ” 


Says Flint LeGrand, Founder and Principal, 
LeGrand School, Long Beach, Cal. 


oT WO years ago Flint LeGrand saw Speedwriting for the 
first time. Thoroughly convinced of the value of the 
shorthand system he had been teaching for years, he was ex- 
tremely skeptical when asked to look over Speedwriting. That 
evening he read the first Speedwriting textbook—and didn’t 
put the comse down until he had finished it at § A. M. the 
next morning! 


The rest is a matter of record. Starting with one student, Mr. LeGrand 
has built up his classes until today Speedwriting is the only system of 
shorthand taught in his school. In his own words:— 


“The exclusive teaching of Speedwriting was inaugurated two 
years ago, and our receipts have increased over 600%. Since 
Speedwriting has been taught in LeGrand School we have not 
had one case of failure, nor have we had one case of discon- 
tinuing the course before completion. I did nothing to push 
Speedwriting. In fact, I took every step with the usual mis- 
givings which beset the path of an educator in changing a new 
system of shorthand. My present enthusiasm is due solely to 
what Speedwriting has produced for LeGrand School.” 


Mr. LeGrand’s experience with Speedwriting is far from being exceptional. 
Schools everywhere have found Speedwriting not only highly efficient and 
thoroughly practical, but also the most popular and profitable shorthand 

they have ever taught. f California, 
Facts, text book prices, and requirements for the introduction of Speed- 


writing into any school, cheerfully submitted without cost or obligation. 
Write for information TODAY! 


SPEEDWRITING, INC. 
Dept. RM-1409, 200 Madison Ave., New York, N. Y. 


Please send us, without obligation, full details regarding Speedwriting, text book prices, require- 
ments for its introduction into schools, ete. 
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SPENCERIAN Steel Pens 


are sold every year 


oo you think of all the type- 
writers and fountain pens used 


today, isn't it interesting to know that 


And this is Why 


our sale of steel pens increases every year! 


For many purposes in our greatest and smallest businesses 
and schools nothing but a good steel pen gives completely 
satisfactory service. Men and women who use a pen con- 


stantly prefer a steel pen. 
uniform high quality and their durability. 


‘popular Spencerians for trial. 


For 70 years Spencerian pens have been noted for their 


We shall gladly send to you free a sample selection of 10 


No. 44 INvIN- 
CIBLE 


Avery smooth 


even tension 
makes it a great 
favorite with 
men Many 


business organ: 
zations use it. 


No. 39 Sus- 
way STuB 


Popular, smooth 


factory pen. It 
writes easily 
with an even 
flow of ink. 


SPENCERIANS—100% WRITE 


No. 40 Forty 


SPENCERIAN PEN COMPANY 
349 Broadway, New York City 


Gentlemen: 
Please send me your free sample selection of 10 popular pens. 
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point of such 
outstanding pop- 
ularity that it is 
often called ‘‘the 
perfect _ business 
peu,."’ Its silver- 
ine finish resists 
rust and _ pro- 
longs its life. 
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HERE is an atmosphere of efficiency 

developing everywhere in the field of 

business. It was never more apparent 
than at this time. 


In big business we are everywhere con- 
fronted with mergers and talks of mergers. 
Competition, with its attendant disasters 


On the Eve of a New Year in the Field of Business 


thrown into the discard today because some- 
thing better has come along. 

Beginners in the field of business must be 
ready to jump in step with a modern busi- 
ness system going full speed ahead. 

And modern business school educators 
must realize that their duty is to fit the youth 


and loss of profits, is being 
succeeded if not by merg- 
ers or consolidations, by 
working agreements, codes 
of ethics or practice, for- 
mations of trade institutes 
—a more potent force than 
the old time trade associa- 
tions. 


Everything to eliminate 
loss of efficiency. 


Banks are consolidating 
and in these consolidations 
are supplanting the older, 
more conservative type of 
executive with younger 
men, whose training is of 
the newer era. 


GREETINGS! 


To the subscribers and read- 
ers of this magazine; to those 
who have shown their con- 
fidence in us by using our 
columns to advertise their 
products; to the field of com- 
mercial education in general 
and all those in its service, The 
Business School Journal ex- 
tends its sincerest wishes that 
this coming Christmas be 
among the merriest and the 
new year the happiest and most 
prosperous yet. 


who come to them for in- 
struction and inspiration 
to meet these conditions. 


The old time educator, 
who refuses to see or is un- 
able to understand the de- 
mands of the new era, is a 
stumbling block, a menace 
to the growth of a system 
of education that is rapidly 
taking its place beside the 
university or college that 
fits its graduates for en- 
gineering, law, medicine, 
science or cultural arts. 


Business education has a 
wider field for its graduates 
than any of the others, ‘but 


Everywhere, everything is changing. 


Modernity is in the saddle. 
Those who cannot keep the pace must fall 
behind and give way to those who can. 
Modern business demands modern meth- 
ods. Systems established yesterday are 


it must equip them to win out when they get 
started. 


To the ideal that the Business School of 
tomorrow must constantly be a more val- 
uable aid to the Business world, this journal 
is committed. 
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W.lliam R. Hayward 


Principal, Theodore Roosevelt High School, 
City 


HE second annual meeting of 
T the Commercial Education As- 

sociation of New York and vi- 
cinity, held in the Hotel Pennsylva- 
nia, New York City, on November 
17, was a record-breaker in more 
ways than one. 

Three hundred and fifty commer- 
cial educators were present—the 
largest number of attendants in the 
history of the association. Over two 
hundred and fifty sat down to the 
luncheon meeting, and to their credit 
may it be said that the great major- 
ity of them stayed to the end of the 


interesting program. 


Complete Harmony 
Possibly the most striking aspect 
of the gathering was the fact that the 
representations from the private busi- 
ness. schools and of the public in- 
stitutions were pretty evenly bal- 
anced. This is a gratifying indica- 
tion of the increased cordiality be- 
tween the two branches of commer- 
cial education, the recognition of the 
important part each plays in the field, 
and the mutual recognition of prob- 
lems in commercial education com- 

mon to all elements involved. 
The sessions of the meeting were 
opened at 10:30 in the morning, and 
were composed of five sections: 


Commercial 
Educators 


Overlook 
Differences 


New York 


Admiuistration, Bookkeeping, Eco- 
nomic Geography, Gregg and Pitman 
Shorthand, and Mathematics. 

Each section conducted its own 
program, under the supervision of its 
own officials, the attending teachers 
choosing that section which held the 
most interest for them. The pro- 
grams as carried out were as follows: 


ADMINISTRATION SECTION 
(Chairman, John V. Walsh, Morris 
High School) 


Subject for Discussion: Administrative 
Problems in Commercial Education. 

Speakers: Mr. William O’Ryan, Alex- 
ander Hamilton High School; Mr. 
Louis A. Rice, Director of Commer- 
cial Education for the State of New 
Jersey; Mr. William R. Hayward, 
Principal Theodore Roosevelt High 
School. 


BOOKKEEPING SECTION 
(Chairman, Roy R. Male) 


How Shall Cost Accounting Principles 
Be Presented to High School Pupils? 
—Louis Braverman. 

What Business Papers and Other Mate- 
rials Should a Business Practice Set 
Contain?—Arthur J. Mackey. 

What Changes in The Commercial 
Course of Study Would Benefit Stu- 
dents Leaving School Before Gradua- 
tion?—George Haupt. 


EcoNoMIc GEOGRAPHY SECTION 
(Chairman, Alexander L. Pugh, The 
High School of Commerce) 


The Economic Geography of New York 
State, (illustrated with stereopticon 
slides)—Alfred W. Abrams, Director 
Visual Instruction Division, The Uni- 
versity of the State of New York. 


Meeting of Commercial Association of New 
York Marked by Cordiality Among Private 
and Public School Representatives 


Some Aspects of Modern Trade Within 
The British Commonwealth.—Lewis 
Bernays, British Consul in New York 
City. 

PITMAN AND GREGG SHORTHAND 

SECTION 


(Chairman, Benjamin Fromberg, 
James Monroe High School) 


Classification of Words in Shorthand— 
Miss Mabel M. Leidy, Temple Uni- 
versity, Philadelphia, Pa. 

Typewriting Teaching Problems— Miss 
Adelaide M. Hakes, Katherine Gibbs 
School, Boston, Mass. 

Shorthand Teaching in New York State 

Mr. Clinton A. Reed, Supervisor of 

Commercial Education, New York 

State Department of Education. 


MATHEMATICS SECTION 


(Chairman, W. S. Schlauch, The 
High School of Commerce) 


What Mathematics Should An Acccunt- 
ant Know?—Symposium on this topic 
lead by Mr. Schlauch and participated 
in by those in attendance. 


The Luncheon Meeting 


Meanwhile, in the foyer leading to 
the ball room where the luncheon was 
to be held, the officers of the asso- 
ciation were being kept very busy 
making their preparations, and at the 
same time greeting the many visitors 
who stopped to compliment them on 
the evident success of the meeting. 
There was Alexander S. Massell, of 
the Central Commercial Continua- 
tion School, the president; Mrs. 
Evelyn W. Allan, of the Girls’ Com- 
mercial High School, vice-president; 
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S. B. Koopman, of The Theodore 
Roosevelt High School, vice-presi- 
dent; Howard G. Schermerhorn, of 
the Merchants and Bankers School, 
the Secretary; and Simon J. Jason, 
of the Walton High School, the 
treasurer. 


250 at Tables 


At 1:30 o'clock—at least it was 
scheduled for that hour, but what’s 
a half hour more or less in a conven- 
tion?—there were at least two hun- 
dred and fifty men and women 
seated at the tables in the banquet hall 
allotted for the purpose, and they im- 
mediately got down to the following 
business : 

Fruit Cup 

Consomme Julienne 

Celery — 
Chicken a la Broche 
Potatoes Alumettes 
Cauliflower au Gratin 

Salad Etienne 
Bombe Pennsylvania 
Cakes oa Cafe 


After ample justice had been done 
to the kind offerings of the hote! 
chef, and after the customary “shot” 
of the guests had been made, the 
president of the association, Mr. Al- 
exander Massell, after an introduc- 
tory address, presented the guest 
speakers of the occasion. These were 
Dr. A. Wellington Taylor, Dean of 
the New York University Graduate 


Olives 


Alexander S. Massell 
President, Commercial Teachers Associa- 
tion of New York and Vicinity 


School of Business Administration, 
and William R. Hayward, Principal 
of the Theodore Roosevelt High 
School, New York City. 

Dean Taylor chose for his topic 
“Commercial Curricula from The 
University Point of View,” and Mr. 
Hayward, “A High School Princi- 
pal’s. Views on Commercial Cur- 
ricula.” Both these addresses are 
treated in detail elsewhere in this is- 
sue, and are worthy of the closest at- 
tention and study by those interested 
in commercial education. 

Tue Business ScHoot JouRNAL 
wants to go on record as extending 


its sincerest congratulations to the 
officers of the Commercial Education 
Association of New York City and 
vicinity for the unquestioned suc- 
cess of this meeting. To have ad- 
vanced from an attendance of thirty 
to three hundred in so short a space 
of time is no mean accomplishment 
in itself. It shows distinct leader- 
ship and confidence in that leader- 
ship. Under it, great strides in com- 
mercial education may be expected in 
the largest metropolis in the country. 


President’s Address 


The lack of leadership in the field 
of commercial education was deplored 
by President Alexander S. Massell 
in his address to the Commercial 
Education Association of New York 
and vicinity on November 17. 

That the tremendous growth and 
increased importance of this phase of 
modern education is badly hampered 
by the obvious lack of such leader- 
ship, is his contention, and until this 
handicap is overcome commercial 
education will not be credited with 
the work it is doing nor will it be 
given its proper niche in educational 
standing. 

Dominant leadership would do 
away with that obnoxious “inferior- 
ity complex’’ which seems to hover 
about the average teacher of commer- 
cial subjects, according to Mr. Mas- 
sell. It would direct the country’s 


New York Commercial Teachers Luncheon During Convention 


Seated at speakers’ table, from left to right are Mr. and Mrs. Louis Rernav-. Mrs. E. W. Allan, Dean 4. W. T. vlor, Mr. A. S. 
Massell, Mr. W. R. Hayward, Mr. H. G. Schermerhorn, Mr. C. A. "Reed, Mr. E. W. Barnhart, Mr. R. C. Kiowa sa ate 
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attention to the mammoth job as- 
signed to commercial training schools 
and to the degree of success these 
schools have attained in tackling that 
job. 

Commercial schools have been crit- 
icized too much and credited with 
too little, he contends, aiid proper or- 
ganization under inspired leadership 
would soon set things in their proper 
places. 

“For one thing,” claims Mr. Mas- 
sell, “business doesn’t know what it 
wants of us. It claims it does, it 


thinks it does, but when we ask it 


specifically what it wants, we get no 
definite reply which we can work on. 
Commercial schools, despite the gen- 
eral opinion to the contrary, are com- 
pelled to figure out the needs and re- 
quirements of business themselves, 
with little or no help trom outside 
sources. That is why I resent the 
wholesale criticism to which we are 
constantly subjected. We can stand 
criticism—we want and welcome crit- 
icism—but it must be constructive 
criticism.” 

That the leadership which Mr. 
Massell sighs for will soon be forth- 
coming is indicated to him in the in- 
creased interest and active participa- 
tion in the affairs of commercial edu- 
cation by constantly growing num- 
bers of those engaged in the field. 
He took special pride in the obviously 
cordial relations between the repre- 
sentatives of the commercial depart- 
ments of public schools and those of 
the private schools, and in this merg- 
ing of common interests pointed it 
out as the force which would compe! 
the world to place commercial edu- 
cation on the pedestal it deserves. 


Dean Taylor Speaks 


Dr, A. Wellington Taylor, of New 
York University, has reached the 
conclusion that there is too great a 
tendency to commercialize commer- 
cial schools today. 

In his address before the Commer- 
cial Education Association of New 
York and vicinity recently, Dr. Tay- 
lor, who is Dean of the Graduate 
School of Business Administration, 
warned his hearers of the rising dan- 
ger of confining commercial educa- 


tion “to giving the student something 
to live on.” 

“Give him something ‘to live for, 
too,” contends Dr. Taylor. “I for 
one hate to believe that all we have 
to teach a student today is how to 
prepare for a job which will yield him 
his bread and butter. There is some- 


thing more than that to life and who 
but the schools should present a 
united front against this maddening 


DR. A. W. TAYLOR 

Dean, Graduate School of Business Ad- 

ministration, New York University 
rush for money and quicker ways of 
making money? The time is coming 
when this country will reap its re- 
ward for this money madness which 
obsesses us right now, and the schools 
niust do their utmost to stem its tide.” 

Dr. Taylor objects to the schools 
“running with the current of popu- 
lar demand.” Schools are not fac- 
tories; they have ideals which they 
must live up to and fight for. He 
claims that. in the school he repre- 
sents, cultural training still dominates 
the commercial, even though it is a 
school for business administration. 

Making a strong plea against over- 
systematized training, Dr. Taylor ad- 
vised the teachers to study the indi- 
vidual needs of their students; to 
make an effort to note individual 
qualities and to develop them accord- 
ingly. 

Mr. Hayward’s Address 


“All students in the public schools 


receive 


should some commercial 
training,” is the statement made by 
William R. Hayward, Principal of 
The Theodore Roosevelt High 
School, New York City. 

“It is the duty of the public schools 
to try and prepare their students to 
earn a living commensurate with their 
ability and age,” says Mr. Hayward. 
“f say this because of the demands 
of living conditions today. On the 
other hand, I am just as much op- 
posed to a commercial course which 
has rvothing but sheer commercial 
subjects in its make-up. I believe we 
are wrong in granting commercial 
diplomas or academic diplomas. They 
should be general diplomas.” 


Practical Work Overdone 


Mr. Hayward went on record as 
being opposed to the injection of too 
much “practical” work. He placed 
that last among the necessities of 
commercial education. 

alring a fling at “stereotype” edu- 
cation, Mr. Hayward deplored the 
fact that the individual teacher is 
compelled to teach too many sub- 
jects. He cannot see how it is pos- 
sible for any teacher to have a 
teaching knowledge of so many sub- 
jects, and, more than that, it is a 
certainty that where abilities have to 
be spread so much the results will be 
equally spread, and to a tissue-paper 
degree of thinness. 

Mr. Hayward took the opportunity 
of voicing his disagreement with 
those authorities who seem to direct 
their displeasure at private business 
schools. “These same gentlemen will 
send their own children to private 
academic schools without a qualm, 
but object to other people sending 
their children to private business 
schools which prepare them to make 
a living.” 


* * * 


Tue Business ScHOOL JOURNAL 
welcomes the initial appearance of 
the “Business Educator,” new orga 
of the association. John Vincent 
Walsh of Morris High School is the 
editor, and it is his intention to keep 
the members of the association in- 
formed on all the activities within the 
organization. 
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Business Woman Takes Issue on 


College Training 


Never Expected College to Prepare Her for 
Definite Vocation And Doubts It 
Good Policy That It Should 


T gives me pleasure in behalf of 
my Alma Mater and in behalf 
of the many, many college grad- 

uates whom I know and a host of 
those whom I do not know, to refute 
the arguments brought forth in your 
November issue in the article writ- 
ten by Miss Louise McCarroll. 

Being out of college for over ten 

years I can speak with experience 
and firmly believe that lack of ex- 
perience is chiefly the cause of Miss 
McCarroll’s statements made against 
a college education. 


Not Its Purpose 


To expect a four year college 
course to make one fully equipped 
tu immediately become the chief ex- 
ecutive of any business or to antici- 
pate that if one is the proud pos- 
sessor of a college diploma that it 
should make him an edition de luxe 
of all the business knowledge that the 
world requires is absurd. 

No college academic course pro- 
fesses to even attempt to do this and 
the student who goes to college for 
the mere purpose of leaving it after 
four years with a profound knowl- 
edge of stenography and all the busi- 
ness details that being in an office 
for ten years or more will give her, 
should never consider a_ college 
course. 


Money Well Spent 


The four years that the normal 
person spends at college are the 
best four years of his life, if he 
has the good sense to realize it. He 


By Helen Foster 


receives so many things which can 
never be purchased in any other way 
and which can never be taken from 


CATHERINE F. NULTY 


Chairman College Instructors Round 
Table at N. C. T. F. Conzention 


him by anyone. For my part, | 
would not, knowing what I 
know, have missed my four years of 
college for any amount of money, 
though probably at the time that I 
attended college, a comparatively 
small amount would have tempted me. 
My education has served me in good 
stead in every walk of life. 


now 


Broadens Outlook 


Besides the actual knowledge we 
absorb at college, without even realiz- 
ing it, our ideas broaden, our judg- 
ments become keener, our knowledge 
and understanding of people and of 
our surroundings are more certain. 
We are developed along cultural 


~ VineG, 


lines and have a finer sense of dis- 
tinction and discrimination between 
the better things of life. We are, be- 
cause of all these things and many 
others not mentioned, better fitted to 
cope with life and to meet the busi- 
ness world when necessary. 


Prepares for Struggle 


The man with a college education 
can grasp whatever line of business 
he finds himself best equipped for 
much more rapidly than the man who 
is thrown on his own resources at the 
age of sixteen or seventeen and 
starts to work. Many self made men 
reach the top of the ladder, but they 
are few compared with those who 
have gone to college, and think how 
much less difficult the struggle would 
have been had they had educational 
advantages or how much further 
they might even have gone—who 
knows? 


Asset in Business 


Take the woman who, after leav- 
ing college, finds that she wishes to 
enter the business world. Why should 
she rebel at not being able to start 
out where others have left off? Why 
should she expect to be placed on 
high because she has knowledge and 
cultural advantages? She is blessed 
with the ability to attend a business 
school and acquire a knowledge of 
stenography, more rapidly because 
she has learned how to study and how 
to concentrate. Then, if she applies 
herself she will find, that though she 


may start small in a business way, 
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she can aspire higher than the young 
woman who has merely attended the 
business school and started in an of- 
fice. 

The woman with the college educa- 
tion is an asset in every line of busi- 
ness. She can go ahead rapidly and 
can make herself invaluable to her 
employer, if she cares to apply her- 
self. She will advance more rapidly 
in business because of her systematic 
training, her confidence in herself, 
her ability to grasp matters and her 
initiative and desire to get ahead and 
do more than what she is paid to do. 


As You Make It 


The college graduate is always an 
asset wherever she goes. Even the 
department stores of the better cali- 
ber today are advertising for sales 
girls who are college graduates, per- 
haps with the idea of eventually mak- 
ing some of them buyers. There are 
any number of! young college grad- 
uates selling merchandise behind the 
counters in the department stores to- 
day. 

This is no doubt chiefly due to the 
fact that they are unwilling to enter 
a business school for a few months 
to learn stenography, feeling that af- 
ter four years of college training their 
education has been completed and 
they are unwilling to endeavor to 
learn any more. 

Such an idea is part of youth and 
is in keeping with many of the mod- 
ernistic ideas; some of which are 
good and some of which would have 
been better unthought of. We must 
continue to learn new things con- 
stantly, no matter how much we have 
already learned or we shall begin to 
stagnate and all our “ballyhooing” 
about our wonderful college educa- 
tion begins to mean little. 


Business and Culture 


A few months devoted to a busi- 
ness course, after leaving college is 
a marvelous thing for a woman, who 
wishes to use her college education 
for financial gain unless she wishes to 
become a teacher. The college grad- 
uate can acquire a business school 
training very rapidly and _ having 


done this, can secure a position which 
will give promise of a real future, 
if she has the ambition and ability to 
take advantage of it. 


Education Shows 


For myself I can say that this has 
been the case. With no business ex- 
perience, after a brief course in ste- 
nography, I secured a position in an 
office at twenty dollars a week, be- 
cause of my intelligence and educa- 
tion, rather than my business ability, 
for I had never been in an office in 
my life. 


Here you have the flare- 
back to the article appearing 
in the November issue of this 
magazine by Miss Louise Mc- 
Carroll. 


You will recall that Miss 
McCarroll deplored the fact 
that she had not attended a 
vocational or business train- 
ing institution rather than a 
purely cultural one. She made 
this statement on the basis of 
her experience in seeking con- 
nections in the field of busi- 
ness wherein she claims her 
academic training received 
scant recognition. 

Miss Foster is of diametric- 
ally opposite opinion and in 
this article tells you why in no 
uncertain terms. 


After applying myself for six 
months, learning all I possibly could 
in the position which I held, I left, 
although a five dollar increase in sal- 
ary had heen offered me. But, I felt 
that my knowledge and business abil- 
ity, coupled with the small amount 
of experience which I had had was 
worth much more, but I had the good 
sense to know that it was worth no 
more than that to the man who knew 
where and how I had obtained the 
business knowledge I had. 

The week after I had given up this 
position, I found myself in an office 
receiving a salary of thirty-five dol- 


lars a week. Not so bad for a girl, 
who had had but six months experi- 
ence. Since then, it has been a steady 
upward pull. Wherever I have gone, 
I have found that my knowledge of 
stenography has been helpful to me, 
that I could not have gotten along 
without it, but I also realize that 
were it not for my college education 
I would probably be a stenographer 
in a nice office, where, aften ten years 
of hard work, I might be earning 
forty or forty-five dollars a week, 


All Making Good 


A college education is not neces- 
sary for one who aspires to becoming 
a sales girl in a department store. | 
would feel more than sorry for my- 
self if I thought that the years I had 
spent at college equipped me for no 
better position than that when I de- 
cided to enter the business world. 
Laziness and lack of ambition are 
the only reasons I can think of for 
so many college girls taking posi- 
tions of this kind and I heartily dis- 
approve of it. 

I am glad to state that none of 
my college acquaintances nor asso- 
ciates have considered it necessary to 
sink into the realm of the shop girl 
and that all those whom I know who 
have entered the business world have 
made good in a short space of time 
and are now holding important edi- 
torial positions or positions which re- 
quire executive ability and training. 


Constant Study 


I am also happy to state that none 
of them felt that they knew too much 
to add a little more to their fund of 
knowledge and nearly all of them 
have attended a business school for 
at least a brief period. 

Let us then look forward to the 
day when the college graduates will 
all be willing to admit that there is 
still a great deal which they can 
learn and that they need not feel too 


high and mighty to study stenog-: 


raphy. A college education and a 
knowledge of stenography are the two 
vital stepping stones to progress for 
the business woman of today who has 
ambition. 
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The New Speed-Up 


System of Direct Dictation 


The “Miller-Dictaphone System of Typewriting” is a 


simple and efficacious method of combining the advantages of 
auditory and visual typewriting instruction. 


This system, devised by Professor Charles Miller, L.L.B., L.L.M.—former 
instructor in Stenography and Typewriting at Columbia University—not only 
enables the student to finish his typing training in considerably less time, but 
automatically adds a very important item to his business equipment—ability 
operate The Dictaphone. F 


The Hoyne School, Chi- 

cago, Ill., where the 

Miller-Dictaphone Sys- 

tem has been in success- 

ful use for several 
years. 


to 


And since the “Direct Dictation Method” provides a short cut to typing proficiency, 
to typing pi ) 
pupils progress faster in the other branches of their work—having added time to devote 


to English, punctuation and other pertinent subjects. 


Teachers, too, when this method is used, find that they have more time for training pupils in such 


essential phases of business education. 


The reason is this: 


In classes using the “Miller-Dictaphone Syste m,” the auditory phase of dictation-instruction, 
instead of requiring the teacher’s time and effort, is supplied mechanically by a Reproducing 
Dictaphone equipped with Multiple Tube connections to each pupil. Typing is thus taught 

by direct transcription from lessons recorded on Dictaphone Permanent Practice Records. 


By this efficient method, the speed of dictation is accurately correlated to the prog- 


ress of each group—is advanced, within prescribed fixed limits, as the pupils 
increase in proficiency. » 


Many great Universities and Vocational Schools find the “Direct Dicta- 
tion Method” far superior in educational value to the traditional sys- 
tem. They have demonstrated in both controlled and general 
classes that this method is from 50 per cent to 65 per cent more 

efficient than the old way of teaching typing. 


A free leaflet which explains this system of 
instruction in detail will be gladly sent. A 
coupon is supplied for your convenience. 
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FEDERATION 


Attracting Country’s 


Elaborate Program Invites 
Many Commercial Teachers 
to Annual Conclave 


HE thirty-first annual conven- 

tion of the National Commer- 

cial Teachers’ Federation 
scheduled for December 27, 28, and 
29 in Detroit, Michigan, promises to 
be the biggest of its kind ever held 
by commercial educators. At least 
1,000 delegates from all over the 
country are expected to attend, and 
in anticipation of this record-break- 
ing event a very elaborate program 
has been arranged, including, of 
course, the very necessary “feed” or 
banquet. 


Local Committee Acts 


The headquarters of the conven- 
tion will be located at the Hotel Stat- 
ler. Booths in which will be dis- 
played all the materials utilized by 
the forces of commercial education 
in their schools will occupy a promi- 
nent part of the convention floor. 
The decorations are in the hands of 
a local committee and promise to out- 
shine anything attempted hitherto. 

The. general program is in the 
hands of Mr. J. L. Holtsclaw, Prin- 
cipal of the Detroit High School of 
Commerce and Supervising Principal 
of Commercial Education in Detroit 
Public Schools. Assisting him are 
the officers of the various individual 
Round Tables, the chairmen of the 
different departments of the Federa- 
tion, and a local committee which is 
working in conjunction with the gen- 
eral executive committee. 


Although there may be some last- 
minute minor changes, the program 
already assumes intriguing propor- 
tions. Among the speakers will be 
Superintendent Frank Cody of the 


HOTEL STATLER 


Headquarters of National Commercial 
Teachers’ Federation Convention 


Detroit Public School System, who 
will make the address of welcome; 
Dr. Merton S. Rice, one of Amer- 
ica’s outstanding pulpit orators; 
Judge Alfred J. Murphy, of the Cir- 
cuit Court of Michigan; and Mr. 
James Schermerhorn, __ nationally 
known writer, lecturer and after-din- 
ner speaker. 

The program for the General Ses- 
sions, Section and Round Table 
Meetings is as follows: 


General Sessions 


Thursday, December 27, 9.30 to 
12.00 


Orchestra and Community Singing 

Invocation 

Address of Welcome—Mr. Frank Cody, 
Superintendent of Public Schools, De- 
troit. 

President’s Address—Mr. C. T. Smith, 
Kansas City, Missouri. 

Address—Dr. M. S. Rice, Detroit Met- 
ropolitan M. E. Church. 


Thursday, December 27, 8.00 P. M. 
Musical Program, Reception and Dance. 


Friday, December 28, 9.30 to 12.00 

Orchestra and Community Singing. 

Address—Judge Alfred J. Murphy, Cir- 
cuit Court of Michigan. 

Business Meeting and Election of Off- 
cers. 

Federation Lunches. 


Saturday, December 29, 9.30 to 
12.00 
Orchestra and Community Singing. 
Address—John A. Reynolds, Vice-Presi- 
dent, Union Trust Company, Detroit, 
Michigan. 
Business. 


Saturday, December 29, 6.30 P.M. 
FEDERATION BANQUET 


Address—Mr. James Schermerhorn. 
Awarding of 100 per cent Certificates 
Inauguration of Officers. 


Section Meetings 


Public Schools Department 


General Subject: Elementary 
Business Training—Its Present 
Status, Its Recognition, Its 
Operation. 


Thursday, December 27, 1.45 P. M. 


(Chairman, Lloyd L. Jones, Baldwin- 
Wallace College, Berea, O.) 

The Background of the Elementary 
Business Training Movement—Dr. 
Paul S. Lomax, New York University, 
New York City. 
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CONVENTIO 


Educators to Detroit 


Speeches, Entertainers, Luncheons 


and Banquet To Greet One 


Short Unit Courses in the Elementary 
Business Training Program—Wm. L 
Moore, Longwood Commerce High 
School, Cleveland, Ohio. 

What I Want My Stenographic Stu- 
dents to Know When They Come to 
My Classes—Miss Minnie E. Vavra, 
St. Louis, Missouri. 

Economics, Business Information and 
the Junior Job—J. O. Malott, Special- 
ist in Commercial Education, United 
States Bureau of Education. 

A Testing Program in Elementary Busi- 
ness Training—Paul A. Carlson, State 
Teachers College, Whitewater, Wis- 
consin. 


Saturday, December 29, 1.45 P. M. 


(Chairman, Lloyd L. Jones) 

What I Want My Bookkeeping Students 
to Know When They Come to My 
Classes—Leslice M. Hazen, Shaw 
High School, East Cleveland, Ohio. 

Typewriting as One Development of 
Elementary Business Training—Dr. 
Frances M. Butts, Technical High 
School, Washington, D. C. 

The Office Managers of Cleveland De- 
mand a General Clerical Course in the 
High Schools.—C. R. Metcalf, Oster 
ne Company, Cleveland, 

hio 

The Present Status of Commercial Edu- 
cation and the Need for. Elementary 
Business Training—E. W. Barnhart, 
Federal Board for Vocational Educa- 
tion, Washington, D. C. 

Opportunities for the Contract Plan of 

ignment in Elementary Business 
Training Courses—C. M. Yoder, State 
Teachers College, Whitewater, Wis- 
consin. 


Private Schools Department 


Thursday, December 27, 1.45 P. M. 


(Chairman, S. J. Shook, Topeka, Kansas) 


Building Prestige and Profits for the 
Private Commercial Schools—Dean 
W. Geer, Oshkosh, Wisconsin. 
Separating the Sheep from the Goats— 
Paul Moser, Chicago, Illinois. 


Saturday, December 29, 1.45 P. M. 


(Chairman, S. J. Shook) 


New Ideas and Ideals in Business—J. L. 
Harmon, Bowling Green, Kentucky. 


A Test Program in Bookkeeping in 
Private Schools—Paul A. Carlson, 
Whitewater, Wisconsin. 


CHARLES T. SMITH 
President of Federation Which Will 
Welcome Visitors 


Round Table Meetings 
Shorthand Typewriting Round 
Table 


Thursday, December 27, 3.30 P. M. 


(Chairman, C. A. McKinney, Winfield, 
Kansas) 

Scientific Method of Teaching Short- 
hand—Miss Gertrude Beers, Univer- 
sity of Nebraska, Lincoln, Nebraska. 

What Shall We Do to Help Our Steno- 
graphic Misfits?—Harold George, 
High School of Commerce, Detroit, 
Michigan. 

Standards for Shorthand Transcription 

—J Kirk, Director Commercial 
Education, Philadelphia, Pennsylvania. 
Tests We Give Our Stenographers—A. 


Douglass Jamieson, Vice-President, 
Unions Trust Company, Detroit, 
Michigan. 


Saturday, December 29, 3.30 P. M. 
(Chairman, C. A. McKinney) 


- Typewriting Tests—Diagnostic, Reme- 


dial, Prognostic—(Speaker to Be An- 
nounced). 
A Report on a Study of Errors in 


Thousand Guests 


Typewriting—Miss Ruby M. Stone, 
Monroe, Michigan. 

How Can We Reduce Clerical Labor in 
Teaching and Not Reduce Efficiency? 
—Miss Mina Bearhope, DeKalb, IIl- 
inois. 

Typewriting Tests—Letter writing, Bill- 
ing, as Well as Speed—Miss Mina 
Hubbell, Omaha, Nebraska. 

Office Standards and Their Significance 
in the Teaching of Typewriting—Mrs. 
Frances M. Butts, Washington, D. C. 


Business Round Table 


Thursday, December 27, 3.30 P. M. 


(Chairman, C. D. Moore, Langley High 
School, Pittsburgh, Pa.) 

Selling Salesmanship—Charles R. Dubbs, 
Sharon, Pennsylvania. 

Available Helps (Publications and Other 
Material) and Suggestions for Their 
Use in Teaching Commercial Branches 
—Howard C. Schermerhorn, New 
York City. 

Friday, December 28, 2.00 P. M. 
(Chairman, C. D. Moore) 

The Relation Existing Between a 
Pupil’s I. O. and His Ability to Grasp 
Commercial Subjects — Miss Vera 
Nathan, Kansas City, Missouri. 

Teaching Business English and Corres- 
pondence Effectively—J. Walter Ross, 
South High School, Pittsburgh, 
Pennsylvania. 

Value of Thorough Understanding of 
Commercial Law, Business Organiza- 
tion, Economics, Advertising, etc., As 
a Background for Bookkeeping— 
(Speaker to Be Announced) 

Discussion to Be Led by J. O. Malott, 
Specialist in Commercial Education, 
United States Bureau of Education, 
Washington, D. C 

Business Meeting. 


Penmanship Round Table 
Thursday, December 27, 3.30 P. M. 


(Chairman, R. R. Reed, Big Rapids, 
Mich.) 

Some Phases of the Teaching of Pen- 

manship in the Private Business 


School W. Wauchope, Al- 


‘Handwriting Problems of the 
Supervisor—Miss Lena A. Shaw, Di- 
rector of Handwriting, Detroit, Mich- 


igan. 

Transfer of Power in Penmanship—-F. 
E. Magoon, Findlay, Ohio. 

(Continued on page 32) 
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JUST PUBLISHED 


NEW STYLE-BOOK 
of 
BUSINESS ENGLISH 


By 
MAX J. HERZBERG 


Head of the English Department, 
Central High School, Newark, 
N. J.; Literary Editor, Newark 
Evening News; Vice-President, 
Nat. Council Teachers in English. 


372 pages — $1.75 


The author combines in a 
unique way twenty years’ 
experience as a leading teach- 
er of English and a prolific 
editor of literary and educa- 
tional texts, with twelve 
years’ experience as a practi- 
cal expert on advertising and 
correspondence, having 
served many prominent busi- 
ness firms as a consultant. 


NEWEST AND MOST 
COMPLETE 


EXAMINATION ORDER FORM 


ISAAC PITMAN & SONS 
2 West 45th Street 
New York, N. Y. 
Send me, post-paid, a copy of the 
NEW STYLE-BOOK of BUSINESS 
ENGLISH, for examination. 


Aiter FIVE DAYS I will mail my 
check for * $1.23 or return the book. 


* Net price to schools. 


TOUCH TYPEWRITING 
FOR TEACHERS 


By 
MAXWELL CROOKS 


247 Pages, 19 Illustrations, 
Exercise-Suggestions, etc. 


Price $2.25 


A Teacher’s Textbook 


PRACTICAL Book on the teach- 

ing of Touch Typewriting will 

prove most acceptable to the many 

typewriting teachers today who are 

seeking authoritative advice upon the 
subject. 


Aim of the Book 


HE definite aim of the book is to 
provide teachers with complete 
information upon the Principles of 
Touch and with full details regarding 
the scientific Method of Training stu- 
dents to become expert operators. 


Modern Treatment 


HE qualifications of the teacher 

are discussed, the problem of suc- 
cessful instruction in evening schools 
is dealt with, and an abridged syllabus 
of instruction in operation is pro- 
vided. 

Touch Typewriting for Teachers is 
not a “typewriting manual”; that is 
to say, it does not contain exercises for 
students, and is not intended to fill 
the place of students’ textbooks. It 
covers completely the ground that can 
be covered only briefly in those books. 


A Wealth of Detail 


HE book is obviously one that 

should be in the hands of every 
typewriting teacher, be he expert or 
inexperienced. The wealth of detail it 
contains upon Touch, Method of 
Teaching, Grading of Training, and 
Planning of Work, is unique. 


IN THE SERVICE 
OF YOUTH 


CHAPTERS ON CERTAIN 
PHASES OF THE TEACH- 
ING OF ENGLISH IN 
JUNIOR AND SENIOR 
HIGH SCHOOLS 


By 
JOHN B. OPDYCKE 


Introduction by 
WILLIAM McANDREW 


Demy 8vo, cloth gilt, 416 
pages. Price $3.50 


An outline of English teaching 
according to the new and ad- 
vanced standards of presentday 
interpretations of life and living. 


COURAGEOUS 
REFRESHING 
CONSTRUCTIVE 


to Every- 


body interested in 
Education. 


ISAAC PITMAN 


2 WEST 45th STREET 


AND AT LONDON - 


RATH 


AND 


NEW YORK 
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BRIDGING the GAP 


Establishment of Miniature Businesses Within 
Schools Eliminates Many Handicaps of 


Graduates Starting in Business 


OUNG people impres- 
sionable. 


When they are in an ele- 
mentary school, they look upon their 
teacher as one with more knowledge 
and authority than even their par- 
ents. As they proceed ~“hrough 
school life they lose some of this at- 
titude, and the young peron who is 
in college or who is undertaking a 
course in business, is apt to look 
upon his teacher with much of the 
same attitude of respect but with 
less fear. Nevertheless, the whole 
tendency of the student is one of de- 
pendence upon his teacher and it is 
expected as quite natural that the 
instructor will guide him through 
any uncharted or unknown channels 
of activity. 


New Environment 


Then, when the young person 
graduates, he finds himself thrown 
into an entirely different world. 
People almost seem to speak a dif- 
ferent language than to the one to 
which he has been accustomed. 
Throughout his school duties, he has 
always had someone to lean upon; 
to go to for an answer to such ques- 
tions as may arise, but when he en- 
ters business, he find to his surprise 
that he has entered another environ- 
ment. 

A business man expects him to 
know what he has to do and then to 
do it. While the average man is will- 
ing enough to help the young people 
who are in his employ, he is usually 
too busy to spend much time in 


World 


f 
By Conrad Campbell 


Mad Oars. 
So the school 
graduate finds he must use his own 
initiative, and he must determine in 
his own mind the difference between 


MISS OLGA FISHER 
Called “the perfect typist” in the recent 
International Speed Contest held in Paris, 
because she won the first prise in the main 
event, writing seven letters with carbon 
copy perfect in all details, in fifteen  min- 
utes. Miss Fisher's home is in Berlin, 

Germany. 


the right and the wrong way to solve 
a problem, with which he may be 
wholly unfamiliar. 

Many school men have given a 
considerable amount of thought to 
this, and have attempted to “bridge 


the gap” between the theoretical dis- 
cussion of the school room and the 
more practical attitude of the busi- 
ness office. 

One very large school has suc- 
cessfully solved the problem by ar- 
ranging with business firms in its 
community to employ these young 
people in their offices, without re- 
muneration, for two weeks after they 
have finished their school work, but 
before they have received their 
diplomas. 


Practical Experience 

This offers to the student an op- 
portunity to utilize what he has 
learned under the exact conditions 
he will encounter later in business. 
As a result, when he has received his 
diploma, after such a practical ex- 
perience, he enters the business world 
without the usual timidity or hesi- 
tancy which often presents an untrue 
impression as to his capabilities. He 
is often able to carry with him letters 
of reference from a business man, 
who has watched his work, which 
will supplement his credentials from 
school. It has happened frequently, 
that he is employed as a permanent 
member of the organization with 
which he has spent some time on 
practice work, or he is given a letter 
of introduction by that business man 
to some other worthwhile concern. 


Mutually Helpful 


At the same time, the employer is 
able to secure the work of several 
(Continued on page 31) 
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No. 535—Self-closing Inkstand with 
pen rack—also made in double Inkstand 
for red and black ink. Self-closing cov- 
ers that automatically close upon with- 
drawing pen. 


December, 1928 


WEDNESDAY JUNE (6, 


tapes 


1929 Bunch of Dates. These calendars 
are now ready. They show the present 
month; also the month before and after. 
Day, date and number of the month runs 
across the bottom of pad—a most con- 
venient feature. 


No. 175—Crystal glass, double inkwell 
5x74” red and black top. Pin cup and 
pen rack combined. Very practical for 
commercial schools. 


also 


HARDWARE 


Stick Files 

Letter Openers 
Hanging Files 
Check Cancellers 


The Leading Inkstand Manufacturers 


XPERIENCE, that best of all teachers, has enabled us to 
sense the needs and conveniences of all types of 
schools. 

@ We now welcome the opportunity afforded us by this 
new publication, The Business School Journal, to 
acquaint the commercial school executive in the 


practical usefulness of our entire line. 


@ ‘May we sincerely hope that we be accorded the same 
kind of interest in this field as we already enjoy in 


—— __the general school field. 


Check Protectors 
Pen Racks 


GLASSWARE 


Sponge Cups 
Moisteners 
Pen Wipers 
Pen Trays 
Mucilage Pots 
Pin Cups 
Glass Bases 

for Ink Wells 
Red Ink Bottles 
School Ink Wells 
Cut Glass Ink Wells 


@ We would appreciate an opportunity to supply your 
needs in any or all the lines we carry. 


93 John Street 
NewYork, N.Y. 
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The Wuy Letter 


Physical Speed and Accuracy Essential. 
but Intelligent Understanding of | 
Letter’s Purpose Is Basic Re- 
quirement Efficient 


ODERN stenography, with 
M. its word signs and symbols, 

has made possible the effi- 
cient business correspondence system 
of today. However, as in many other 
things, students of shorthand are 
prone from the very nature of their 
training to place emphasis upon causes 
rather than effects. 

Just as the salesman, who is in- 
structed in a certain sales patter, with- 
out a basic knowledge of the article he 
is selling meets with grievous experi- 
ence until he realizes that the thing 
he is selling and what it will do for 
the man to whom he is selling is 
more important than his patent form- 
ula. 


Must Make Sense 


So do stenographers learn that a 
knowlege of the “reason why” of 
their letter is far more important than 
the symbols expressing word sounds. 
Unfortunately, however, this must be 
learned by experience and the un- 
happy business man who finds that 
his letters “just do not make sense” 
cannot understand why this elemen- 
tary principle of business correspon- 
dence is not taught to the student be- 
fore he or she leaves the class room. 

Most examinations held in com- 
mercial training schools are for speed 
and accuracy, which is excellent and 
necessary. But, accuracy when ap- 
plied to the standardized lesson dicta- 


Stenographer 


By H. M. Spamer 


H. M. SPAMER 


Director of Affiliated Eastman- 
Poughkeepsie Schools 


tion of the usual school, and accuracy 
when applied to the more haphazard 
and unfamiliar dictation of the busi- 
ness man are apt to be two different 
things. 

Manifestly it is impossible for a 
school to teach stenographers all that 
must be known about business before 
an intelligent letter may be written. 
On the other hand, it is possible to 
inculcate in students’ minds a recep- 
tivity to a study of each business 
problem that arises in her future 
work. If, for instance, a stenogra- 


pher finds that the letter she is writ- 


ing is a sales letter, designed to sell 
merchandise, even a superficial study 
cf that merchandise and a knowledge 
of its characteristics, prices and terms 
under which it is sold will guard 
against the ridiculous mistakes that 
may be made if she mistakes one or 


two word signs. 


Requirements Today 


A few years ago a great contention 
arose because Thomas A. Edison re- 
quired applicants for positions at his 
laboratory to answer a questionnaire 
on which were questions that ordi- 
narily would not come up in the ex- 
perience of the young people who 
were desirous of securing positions 
with his organization. At that time 
many papers commented editorially 
upon the circumstance and brought 
out the fact that the educational re- 
quirement of the day was not so 
much a specific knowledge of scat- 
tered facts, but rather the ability to 
know where to seek out the answers 
to any problems from the mass of 
authorities available. 

The same general principle if 
taught more thoroughly in the busi- 
ness school of today would produce 
office assistants that could be counted 
upon to secure the necessary knowl- 
edge back of each letter and not only 
make correspondence intelligible, but 
to utilize such information to the 

(Continued on page 32) 
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Texas Sets Standards 


Chairman High School Principals Association 
Specifies Twelve Qualities Members Should Possess 


(We reprint the following from the 
Texas Outlook, the monthly organ 
of the Texas State Teachers Associ- 
ation. It is an article by Mr. Wylie 
A. Parker, Chairman of an associa- 
tion of High School Principals and 
Supervisors in that state, entitled 
“Qualifications of a High School 
Principal.” 

After reading it we decided that it 
was good enough to broadcast to the 
rest of the world even though we do 
believe Mr. Parker hasn't said the 
half of it. Be that as it may, we sug- 
gest that every principal sit down and 
read this over, and as they go along 
put a check mark after each item 
which they feel they posses. ) 


Qualifications of a High School 
Principal 


Part One—Background of His Personality 


I. Must be properly linked up with the 
Triune God. 

1. Accept God, the Father, as a very 
vital, living, ever-present Person Who not, 
only created the principal, but also keeps 
him and has a plan for his life. : 

2. Believe on Christ as Saviour, Lord, 
and Master Who shed His precious blood 
on the cross for the remission of the prin= 
cipal’s sins, conquered death for the prin- 
cipal by rising in His glorious resurrection, 
and intercedes for the principal at the 
Throne of Grace. 

3. Honor, revere and respect the Holy 
Spirit as Comforter and guide Who is ever 
present to help. 

4. Be a constant and consistent reader 
of the Holy Bible, God’s will and testament 
to a high school man. 

5. The prayer life must be followed 
systematically and reverently before God. 

6. The principal must be a member and 
regular attendant of the house of God. 

II. Must possess a sound cultural back- 
ground, made so by academic training and 
study, as well as by wholesome experience 
and practice. 

1. He must be a student of the practical 
and cultural. 

2. Must be a worker. The high school 
principalship is no place for the lazy and 
indolent. 

Ili. Must be professionally-minded and 
trained. 

1. Indeed, if a principal is to justify 
his stewardship, he must study in insti- 
tutions of higher learning, maintained and 
operated for professional training. 

2. Must keep up his professional li- 
brary, by placing therein the professional 


C. D. MOORE 
Chairman Business Round Table 
of N. C. T. F. Convention at ° 

Detroit, Mich. 


The personality of the teach- 
er is all-important. Without 
this,’ no mechanical aids avail. 
Method is indeed necessary; 
wellythought-out curricula are 
an advantage; the testing and © 
comparison of results are an‘ 
indispensable help. But all 
these’things are dead in them- 
‘selvest The thing that alone 
breathes life into them ‘all is 
—the ‘teacher, on fire with a 
love of his work, full of com- 
municable purpose, and clear 
as to the laws of duty. The 
only living force in education 
is a moral force, informing 
with powers not its own the 
knowledge which else is dead. 


Dr. Michael E. Sadler. 


literature the principal needs and must 
have, if he keeps abreast with the times. 

3. Maintain membership in the proper 
organizations for the study of educational 
problems. 

Part Two—His Personality in Evidence 

I. Daring. The high school principal 
fears to do wrong, but dares to do the will 
of God. 

Ii. Clean. The high school principal 
must be honest and upright, rigidly so, I 
eo 5 He must live in the hotise with him- 
self. 


Ill. Jndustrious. By his very lite, he 
must practice work, work, work. “Early 
to bed, early to rise,” is a good motto for 
the principal. 

IV. Resourceful. The multiplicity of 
his duties and responsibilities impel him to 
be resourceful, if he is to last in his 
position. 

’, Forward-Looking. To be a success 
the high school principal must be a sage 
and what is more, a prophet. Indeed he 
must take the long look. 

VI. Interpreter. He must interpret the 
objectives of secondary education in terms 
of the American University, the great high 
school, according to the needs of his boys 
= girls and the community in which he 
ives. 

VII. Practitioner. Not only does the 
high school principal diagnose his problems, 
and interpret the tendencies of the needs of 
the boys and girls committed to his care 
and keeping, but he actually does the job 
of work entrusted to him. He must prac- 
tice, as well as theorize. 

Administator, Supervisor and 
Teacher, A successful high school prin- 
cipal, somehow, manages to do a balanced 
job of these triple duties. I admit that 
this is a big program, but the principal is 
a big man. 

IX. A Lover. He must literally love Lis 
boys and girls. There is no wav of mezs- 
uring the good influences wielded by tne 
principal who loves the pupils in his 
charge. Nothing will have a more telling 
effect on their young lives than the love 
and sympathy of a big-hearted Christian 
principal. 

X. Executive. He must get the work 
done by enlisting the aid of his staff. The 
power of his ability as a worker lies in his 
ability to get things done. 

XI. Leader. It follows from what has 
been stated in this paper that the principal 
must be a leader of his teachers, his pupils, 
and his community. It is important that 
his educational philosophy and practice be 
sound and wholesome, and he possess vir- 
tues worthy of emulation, but his strategic 
position as the head of the school demands 
of him the ability to induce others to carry 
out his policies and emulate his virtues. 
He must be able to inspire others with his 
ideals. 

XII. Enough has heen said about the 
qualities of the high school principal. I 
add only one thought, and then I am done: 
He must have convictions, and be true to 
these convictions. 

WYLIE A. PARKER, Chairman. 


Genuine good will grows out of 
transactions where both sides make 
a profit. 

—Berloyalist (The Berger Manufactur- 


ing Company). 
* * 


A wife is not experienced until 
she can tell if a man is pouting or 
just being dignified. 

—Bramwords (The Bramwood Press). 
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“Your New Shorthand 


enabled us to Graduate Times 
as many students at our 
Evening Vocational Sch ool . Arthur L. Perry, Principal, 


Typical Comments 
from Schools — 


A Prominent School in Rochester 
Writes: 
“We are convinced that it is 
the best alphabetical system we 
know anything about.” 


July 22, 1927. 

. . . “We started our first 
group . . . on July 6. 

“We find that the girls have 
no trouble at all in taking mis- 
cellaneous dictation of a rather 
difficult nature at seventy words 
a minute, and letters they have 
never heard before at eighty 
words a minute. They read back 
their notes with ease. . . .- 

“The girls are delighted and 
the instructor of the class, who 
has been a teacher of two other 
standard systems, is amazed and 
gratified at the results. 

"We are now eager to put the 
A-B-C system into our evening 
school where time is such a vital 
consideration.” . 
E. W. K. 


“I am pleased to say that I 
have started a class, and that my 
pupils are doing remarkably well. 
They like it and find it amazing- 
ly simple. Personally, I find it a 
wonderful system, one deserving 
of the highest praises. May it 
soon reap the reward that most 
surely awaits it—universal recog- 
nition.” 


What would you 
think 


of a commercial school 


which still held on to an old letter press for 
copying letters? 


—and wrote all its letters in long-hand? 


~—-which maintained its quarters on the fifth 
floor of a non-elevator building? 


—and had no telephone? 


THE OLD SYSTEMS OF SHORTHAND WHICH 

UTILIZE THE ARCHAIC HOOKS AND AN- 

GLES, THOSE ANCESTRAL HIEROGLYPHICS 

OF Pao THAT ARE GONE, BELONG WITH 
VE 


AN ACHRONISMS 


Rahway Evening Vocational School, 
Rahway, N. J. 


No WONDER teachers of shorthand are so enthusiastic 
in their praise of Owen a-b-c Shorthand. This remarkable new 
method relieves the strain of teaching and keeps classes “‘full-up” 
to the last day of the term. 


Students seldom drop out of an Owen a-b-c Shorthand class. 
They find the instruction so interesting, and make such rapid 
progress, that they are eager to keep it up. 


Owen a-b-c System of Shorthand is a logical and scientific 
development of easily learned principles. It is designed for uni- 
versal use and meets the modern requirements for both sim- 
plicity and speed. It eliminates the guesswork and hit or miss 
methods of symbolic writing and utilizes the alphabet on defi- 
nite principles of phonetic writing. 


Owen a-b-c Shorthand is easy to learn, easy to read and easy 
to write. It removes the drudgery from shorthand and marks a 
striking advance in phonography. New records for speed in 
learning this new shorthand have been established. 


Read the comments at the left about Owen a-b-c Shorthand; 
they are typical of the enthusiastic endorsements received from 
shorthand instructors in schools and business colleges. Then 
mail the coupon or write for further information. Complete 
data will be sent you without obligation. You are certain to be 
interested in the astonishing and gratifying results obtained by 
many other schools with Owen a-b-c Shorthand. 


i Textbook Publishing Corp. 
This COUPON | 125 West 42nd Street 


bring: you New York, N. Y. 
full details Please send full information about Owen a-b-c 


Shorthand with data on its use in schools. 
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Lessons move more 
quickly from mind to paper 
when using 


DAVIDS 
free flowing 


Waterproof - Permanent 
Electro Chemical 
FOUNTAIN PEN 


I N K 


Thaddeus Davids’ 
America’s Oldest 


also makers of Adhesives and Sealing Wax 


you our catalog that lists the 
entire line of Thaddeus 
DAVIDS’ products with 
prices. 


INK 


est. Since 1825 


| We should be pleased to send | 


95-97 Van Dam St. 
New York, N. Y. _ 


Long recognized as 


Headquarters 
for 


Typewriting 


Penmanship 
and 


Bookkeeping 


Paper 


of all grades 


Serving the best schools 
throughout the country 


We would be pleased to send you 
free samples 


write to 


HANO 
Paper Corp. 


December, 1928 


established over 30 years ago 


Bush Terminal 23 


BROOKLYN NEW YORK, N. Y. 
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American 


Business 


Is Going to Support 
Business Schools 


Modern Business Must Give Preference to Men Trained in Scientific 
M ethods—Because of the Need for Brains Successful Business W ill be 
Obliged to Help and Support Education to an 


EACHERS, “who are not as 
well paid as clerks,” are going 
to have their salaries doubled, 

and education, which costs American 
taxpayers more than two billion dol- 
lars a year, will shortly have finan- 
cial support “to a degree undreamt 
of until now.” 

American business men are going 
to foot the bills—and do it cheer- 
fully. 

These predictions were recently 
made by Edward A. Filene of Bos- 
ton in an address to several hundred 
educators attending the Sixty-ninth 
Annual Convocation of the Univer- 
sity of the State of New York. Fi- 
lene, who is president of Wm. Fi- 
lene’s Sons Co., of Boston, one of 
the largest retail organizations in the 
country, and Owen D. Young, chair- 
man of the board of the General 
Electric Company, were speakers at 
the session which was devoted to a 
discussion of the value of education 
and scientific research to industry 
and business. 


Brains Make Prosperity 


Education, as expressed through 
scientific industrial and business re- 
search, is largely responsible for 
America’s great prosperity, Filene de- 
clared. Men of science and trained 
experts who have made discoveries in 
industry and worked out problems in 
distribution are the real “brains” of 
the business machine, said the Bos- 
ton merchant. 

Filene quoted estimates that at 
least $200,000,000 is spent annually 
in this country by the government 
and by private commercial firms on 
research of various sorts. 


Because they have begun to recog- 
nize that research pays large divi- 
dends, not only to the country gener- 
ally but directly to their personal 


| 
| 
| 
| 
| 


J. Walter Ross (above) ts wice- 
president and Charles A. Faust (be- 
low) is treasurer of the National 
Commercial Teachers’ Federation 
which holds its annual convention in 
Detroit, Mich., the end of this month 


profit account, business men will gen- 
erously support the educational sys- 
tem that supplies the scientists and 
experts, the Boston merchant said. 


Unprecedented Degree 


“Modern Business must give pref- 
erence to men trained in scientific 
methods,” Filene said; ‘‘because of 
its need for brains, successful busi- 
ness will be obliged to help and sup- 
port education to a degree undreamt 
of until now. While we are contrib- 
uting a great deal of money to edu- 
cation, it is wholly inadequate. No 
man can run a 10-acre factory with 
a 5-horsepower engine. Neither can 
we run America’s 60,000,000-horse- 
power industrial system without in- 
telligent manpower, in the low as 
well as in the high positions.” 

Reassuring his audience of educa- 
tors as to the motives of business 
men in “this changed attitude towards 
education,” Tilene said there was no 
conspiracy to turn universities into 
“Robot Factories.” 


Needs Cultured Workers 


“It is true that business needs 
masses of workers able to earn big 
incomes—that is to produce effi- 
ciently,” he explained. “But it also 
needs workers who are reasonable 
instead of reckless in their considera- 
tion of social and economic issues. 
Cultural education is as important to 
business and industry as vocational 
training. 

“Big plants, employing thousands 
of men and women, cannot afford to 
risk their capital and profits with 
workers so uneducated and so lack- 
ing in a broad understanding of life 
that they will follow irresponsible 
radical or revolutionary leaders be- 
cause they do not know the history 
of civilization and its lesson—that the 
best progress, the only permanent 

(Continued on page 31) 
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THE VERDICT OF OUR READERS! 


Read what the colleges, universities, public high schools and 


private business schools think of The Business School Journal 


If future issues of THE BUSINESS 
SCHOOL JOURNAL can be kept 
up to the standard of this first num- 
ber, you will be doing a real ser- 
vice to commercial education. 


Carlos B. Ellis, Principal, 


The High School of Commerce, 
Springfield, Massachusetts. 


It’s about time that we have a ~ 
Business School Magazine. . . 
Enclosing check for $2 to show ine 
appreciation for your efforts to 
give our profession a real maga- 
zine. The first number plainly 
shows it has changed entirely from 
the “beaten path” and that you 
are going to give us something 
worthwhile. 


O. A. Hoffmann, President, 


Hoffmann’s Milwaukee Business 
College, Milwaukee, Wisconsin. 


Am favorably impressed . . . also 
heard favorable comments from 
business college men I have visited. 
There seems to be a real need for a 
publication of this kind. 


Clem Boling, 


La Salle Extension University, 
Chicago, Illinois. 


I like it—my teachers like it. It is 
newsy, interesting, easy to 
read, and instructive. 


Bess M. Conley, 
Miss Conley’s School of Shorthand, 
Pittsburgh, Pennsylvania. 


From one of the best and \ 
foremost authorities of 
| commercial education in 
the country, we have 
this: 


| 

| *In contents, make-up, 
and advertising, it 

| surpasses anything I 
have so far seen in 

| the commercial educa- 

tional field. It will 

be a pleasure 

| to recommend it to 

; the many commercial 

| teachers. with whom 

| I come in contact. 

| 


Walter P. Steinhaeuser, 
A.M., Litt.D. 


The LeMaster Institute, a 
Asbury Park, New Jersey. 


Enclosed please find my personal 
check for $2.00. I predict a great 
future for this needy magazine. 


. . | Harry D. Boon, 
New. Castle Public Schools, 
New Castle, Pennsylvania. 


N.Y 


BERKELEY HIGH SCHOOL 
DEPARTMENT OF Com 


Octoder 29, 1928 


Osteder 17, 1928. 


Tore, 


THE SCHOOL COMMITTEE OF THE CITY OF BOSTON 
ADMINISTRATION BUILDING, BEACON STREET 


Ross Business College, Inc 


Grand Junction, Colorade 


16, 1928 


We wish to compliment you upon 
the fine appearance and interest- 
ing contents of the first number. 
; You are supplying a long 
needed magazine for school execu- 
tives and commercial teachers. For 
many years we felt the need of a 
discussion of such topics. 


T. A. McLean, President, 


Douglas Business College, 
McKeesport, Pennsylvania. 


I commend you upon your decision 
to publish an independent commer- 
cial organ enter our sub- 
scription for one year. . . . We 
are with you one hundred per cent. 


Frank McKenzie, Secretary, 


The Mountain City Business College, 
Chattanooga, Tennessee. 


Delighted to get a copy . . . there 
is a demand for such a magazine 
in the business schools of this coun- 
try. . . . Rest assured that you 
will get our whole-hearted support. 


R. W. McGiffin, President, 


Marietta Commercial College, 
Marietta, Obio. 
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October 15, 1923 


MISS CONLEY’S SCHOOL 
PEWRITING 


SHORTHAND 
PITTSBURGH, PENN’'A 


Octoder 12, 1928 


Octeber 19, lace, 
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u—the gateway toa 


$38,000,000 market ! 
THE BUSINESS Vou Will Find 


our belief that we have 


SCHOOL JOURNAL is 
the first and only trade 
magazine covering the 
entire commercial 
school field which an- 
nually purchases $38,- 
000,000 of supplies and 
equipment alone! 


The hearty response 
that the first issue has 
received, again justifies 


Among Our 


Advertisers 


The Leading Manufacturers 
of Materials Used by the 
Modern School and Busi- 
ness Office. 


Look Them Over—Their 
Names in a New Magazine 
Is Concrete Testimony to 
the Value of the Field. 


| a magazine that will 


serve its readers and 
advertisers. 


It is the only medium 
through which the 
story of your product 
goes directly to the 
commercial teacher and 
executive who specifies 
what materials their 
schools and their stu- 
dents shall use. 


The business student who uses your product today is 
the business man who will buy your products tomorrow. 


THE HAIRE PUBLISHING CO. 


BOSTON 


CHICAGO 1170 Broadway New York 

j 

Honey ms 

4 MILWAUKEE 

‘Business College 


THE HIGH SCHOOL OF cous 


COMMERCIAL OEPARTMENT 


WINSTON-SALEM. NC 


October 12, 1920. 


SPRINGFIELD BUSINESS COLLEGE 
CONSOLIDATED 
October 13, 19x68, 


23 
College 
129 NORTH HIGHLAND AVE STROBRIDG 
Ostoder 26, 1928. ING EAST END Ne 
I 
DUSINESS SCHOO! | 
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The Ideal 


PEN— 
PENCIL— 


COMBI- 
for \ NATION 
the 
Modern 
Business 
School Executive 
and Student 


HIS twentieth century of ours is 

stamped with convenience and efh- 

ciency. That is why we designed the 
Secretary Pen-Pencil Combination. For 
more than ten years we have manufactured 
fountain pens successfully. With this ex- 
perience back of us, we introduced the 
Pen-Pencil Combination. It was a success 
from the start among busy people, who, like 
yourself, must have dependable writing 
tools at hand constantly. The field of its 
usefulness widens daily because it is the ideal 
solution of the pen and pencil problem. Its 
handy, compact, built to last and to give 
complete satisfaction. 


Agent’s sample sent at 
wholesale prices 


A ten minute examination will tell you the story 
more convincingly than pages of description. Let 
us show you the Secretary Pen-Pencil, then show it 
to your friends, and as our representative, make an 
interesting profit by selling the Secretary. Send in 
your name and address, and we will forward you 
complete literature and special prices. 


Newark Pen Company 
276 N. J. Railroad Ave., Newark, N. J. 


E te 


Endorsed by 
Educational Authorities 
Everywhere! 


Particularly — to 
Business School Use for 


BOOKKEEPING, ACCOUNTING 
PENMANSHIP 


ET black, permanent as the pyramids, 
Higgins’ Eternal Writing Ink enjoys wide 
popularity with accountants, bookkeepers and 
business executives everywhere as “the safe- 
guard of business writing’’. 


Your students will appreciate it, too, for it gives 
crisp beautiful figures which make for immacu- 
late book and ledger records, and reflects the 
slightest pressure of the pen stroke in shading 
which is beautiful to behold. 

Dries quickly, and is unaffected by air, moisture, 
sunlight or chemical eradicators. The only safe 
and permanent ink for students’ records and 
reports. Works with ease in plain point or 
fountain pens. 


Send for a sample today. Try it at no obligation! 


Cuas. M. Hiccins & Co. 


Manufacturers of Higgins’ 
Drawing Inks, Writing Inks 
and Adbesives for Almost 
Half a Century. 


271 Ninth Street 
Brooklyn, N. Y. 
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Commercial Schools Today 
Form Basic Business Field 


Manufacturer Declares for Closer Cooperation 


By Henry Alderson Brett ~— We 


O much dependence is Business 

placing upon the shoulders of 

the commercial schools in this 
country that it seems as if these 
schools are rapidly becoming part of 
Business itself, and the wise manu- 
facturer, according to M. T. Updike, 
general manager of the Star Paper 
Fastener Company, Inc., recognizing 
the direction of the wind, has turned 
to the schools as the logical place to 
introduce his products. 


Likes New Trend 


Mr. ‘Updike, of the young and 
progressive type of executive, pro- 
fesses to like the trend of affairs. 
For one thing, he frankly declares, 
the business school was one place he 
wanted to attend, when he was young, 
that circumstances did not allow him 
to; and second, he feels that the 
proper place to train for business is 
in a business school. 

Incidentally, Mr. Updike’s life is 
just like a page out of a most roman- 
tic book. Scion of an old American 
family—he is a direct descendant of 
the first mayor of Trenton, N. J.— 
he realized when he was very young 
that his widowed mother was going 
beyond the limit in her attempts to 
live up to her family traditions and 
to keep her boy as she thought a son 
of hers should be kept. 


Romantic Life 


But young Updike thought other- 
wise. Against the strenuous objec- 
tions of his mother he left school 
and secured a job as understudy to 
a bookkeeper in a gas office. But 
still the family tradition made him 
live beyond his means, and to cut 


away irom all this once and for all. 
the young man ran away from home. 
He was then thirteen years of age. 

The next few years of his life 


M. T. UPDIKE 


General Manager Star Paper Fastener Co., 
Inc., New York City, whose rise to execu- 
tive position reads like romance. 


reads like a story book. He traveled 
the length and breadth of the coun- 
try, and, according to his own words, 
engaged in every known “racket” of 
the day. He did anything and every- 
thing to get by, and get by he did. 
However, he happened to drift 
into the works of the Todd Protecto- 
graph Company in Rochester, N. Y., 
and secured a job. Strangely enough, 
he became so interested in the work 
that he decided to stick. In five 
months he became the general fore- 


man of the“entire and finally 
went up another rung to the general 
field management. 


Big Business Development 


By this time Mr. Updike had 
tasted the fruits of constructive 
work, and his ambitions started to 
soar. He has since deliberately 
tested himself to determine what field 
he could do the most and the best 
work in, and feels that he has finally 
found that field as general manager 
of the company with which he is now 
associated. 

Enthusiastic, bold, tireless and 
above all intensely progressive, Mr. 
Updike has developed his business 
until it now has twenty-five agencies, 
one hundred and forty-five represen- 
tatives throughout the country and 
in six foreign nations. Associated 
with him is his right hand man, A. 
J. Hoffman, field manager of the 
company with headquarters in the 
Chicago office. 


To Study Field 


According to Mr. Updike, it is the 
intention of his company to make a 
careful study of the commercial 
school field with the idea in mind of 
establishing that cooperation between 
the two which seems to mark to such 
a degree the growing relationship be- 
tween Business and the Schools which 
cater to Business. 

The findings, of the company in 
this direction will be manifested 
through the columns of this magazine 
at such times as pointed facts 
brought out by this research can be 
assembled and arranged for publica- 
tion, 
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Typewriters Provided 
with 


PEERLESS KEYS 


Make Student Typing 
More Easy and Efficient 


HESE resilieni, Peerless rub- 

ber typewriter key tops are 
especially made to eliminate all 
typing strain which is the hin- 
drance to your students. 


Peerless Keys are made slightly 
concave to fit the finger-tips; they 
are made of an extra resilient rub- 
ber (which is guaranteed to retain 
its resiliency for years) to give 
more typing speed per minute 
with less finger strain and are col- 
ored a neutral green to relieve all 
eye strain. And they will prove just 
as effective on your adding ma- 
chines as on your typewriters, 


If your machines are not Peer- 
less equipped they should be! Write 
for sample keys, rubber typewriter 
rings and for special price quota- 
tions to business schools. 


Address Business School Dept. 


PEERLESS KEY COMPANY, Inc. 


176 Fulton Street New York City 


The TYPEWRITER EQUIP. CO. 


Save Money 
by buying 


rebuilteaslightly used 


Bookkeeping and 
Billing Machines 
Underwood 
Elliott Fisher 


Burroughs 
Remington 


also 


Calculating 
Machines 


Comptometer 
Burroughs 
Marchant 

Monroe 


also 


ADDRESSING MACHINES 
ADDING MACHINES 
TYPEWRITERS 
CHECKWRITERS 
DICT APHONES 
MIMEOGRAPHS 
MULTIGRAPHS 
EDIPHONES 


at 
Botts & Fueci 


| 19 Park Place | 


New York 


for clean cut 
typewriting work 


We advise its use 


in schools that advo- 
cate neatness among 
their students. 


for schools 


that maintain 
their own repair 
department, we are 
able to supply parts 

for practically every 

typewriter made at prices 
that will enable you to 
enjoy substantial savings. 


We feel confident that we can offer you 
real service and would, therefore, be 
pleased to send you further details if you 
wish. 


19-B Park Place 
New York, N.Y. 
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What’s 


New? 


A page devoted to the 
new things manufac- 
tured for your con- 
venience ard 


F-C Typewriter Desk 


A new idea in desks has been 
placed on the market by the Fritz- 
Cross Co. of St. Paul, Minn. The 
novelty in construction is a steel base 
with detachable legs so that desk can 
be shipped solid in a knock down con- 
dition. The detachable leg is also a 
convenience in getting through door- 
ways and the general moving about 
that such furniture is subject to. The 
top is of wood and finished in birch, 
oak, walnut, or birch mahogany. De- 
signed for standard typewriters or 
for comptometers and calculating 
machines. Large storage space is 
provided. The desk top measures 
twenty-four by thirty-six inches. 
This is a reasonably priced outfit of 
the lowered machine base type. The 
same desk can be obtained with un- 
broken top surface if desired. Both 
types will be sold by dealers handling 
“Eff & C.” scientifically fitted chairs. 


Rotaprint Improvement 


A new sheet feed attachment for 
the Rotaprint is attached to the roll 
feed. This makes it possible to re- 


feed the cut sheets automatically at 
the rate of 4,000 an hour. By using 
this new attachment sheets may be 
printed on the back, or two or more 
colors nay be used. The new device 
is quite simple and does not compli- 
cate the machine, it is positive in ac- 
tion and practically fool proof. Dr. 
Robert Reiner, president of Reiner’s 
Rotoprint, Inc., is enthusiastic about 
this new improvement. The first at- 
tachment he brought back with him 
when he returned to the United States 


‘from Germany on the Graf Zeppelin. 


Lamp Attachment 


Kobler & Co., Inc., 11 West 42nd 
St.. New York, have just brought 
out a new type electric lamp which 
has many points of value. The fix- 
ture is of the elongated bulb type, 


The Duplex Rotaprint 


can be attached to the typewriter, to 
a copy holder, or any convenient 
point. The holder is adjustable to 
any angle, backward, forward, or side 
ways; it can also be lowered or 
raised. Light is thrown directly 
upon the copy or the machine with 
no shadows. The whole outfit is 


Kobter Lamp Attachment 


small and compact, allowing it to be 
lowered with the machine into the 
well of the desk. All parts of the 
attachment are finished in black 
enamel except the shade and socket 
which are nickel plated. 


Latest Addressograph 


The Addressograph Co., Chicago, 
Ill., have just placed an entirely new 
type of machine on the market. 
Called Model D4, Dupligraph, it is 
an extremely simple flat bed print- 
ing press of a size to take anything 
up to a letter sheet. The particular 
purposes covered in the sales litera- 
ture is for school, office, store and 
factory duplicating, the rapid print- 
ing of letters, bulletins, price lists, 
and miscellaneous advertising mat- 

(Continued on page 38) 
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MODERN 
BUSINESS 


is extremely complex, and modern 
business training has been forced to 
adapt itself to new conditions so fre- 
quently that there is a danger that cer- 
tain fundamentals are being overlooked 
in the shuffle. 


ASK ANY EXECUTIVE 


if he believes rapid, legible handwrit- 
ing to be a necessary part of the equip- 
ment of a business school graduate. 
His answer, to judge by a questionnaire 
submitted to thousands of business men 
a short time ago, will be an emphatic 
yes. 


HAS HANDWRITING 
INSTRUCTION 


its proper place in the curriculum of 
your school? Investigate today. You 
can, without upsetting your schedule in 
the slightest, reorganize your hand- 
writing department and achieve effec- 
tive results. 


ADVISE YOUR TEACHERS 


to organize a club of subscribers for 
THE AMERICAN PENMAN. No other 
method will be so effective for teacher 
and pupil alike. It gives a foundation 
of interest to the subject of handwriting 
that nothing else will do. For complete 
details, clip off the attached coupon and 
send it in today. 


The American Penman 
Department A 

55 Fifth Ave. 

New York City 


Gentlemen: 


I am interested in knowing how we may use THE AMERICAN 
PENMAN in our penmanship classes. Please send complete details of 
your plan, a sample CERTIFICATE OF PROFICIENCY, and ...... 
sample copies of the magazine for distribution to our students. 


Y TEST 


THE WONDER TYPE CLEANER 


OFFERED FREE 
to 


BUSINESS SCHOOLS 


Let your students try this modern 
type cleaner. Clar-o-type provides 
the safest, simplest and quickest way 
to thoroughly clean typewriter keys. 
Its economy and value have been 
proved by the many large corpora- 
tions all over the country who use it. 


This offer is made to Business School 
executives only. Please apply on 
letterhead. 


Endorsed by 
UNDERWOOD TYPEWRITER CO. 
L. C. SMITH AND CORONA TYPEWRITER 


THE CLAROTYPE CO., Inc., 
20-M Hudson St., N. C. 


“A dromedary” says O. Henry, “is a place where 
college students sleep.” 

We faintly remember propping toothpicks in our 
own eyes in CLASSROOMS, not in dormitories. 
Instead of serving toothpicks in your business 
English classes open your students’ eyes by using 
KNBE* as the text. 

We are willing to be quite prodigal with exami- 
nation copies and you are in- 
vited to see for yourself. 


* * * 


KNBE is in use in a lot of good 
schools who are enthusiastic in 
praise of it. Just a line giving 
your school name and address 
will bring you a copy. 


* * * 
NEW BUSINESS SPELLER will be our next book and 
. are excitedly preparing to announce it January 
st. 
KAYBEE. 
*Kimball’s NEW BUSINESS ENGLISH 


Kinlall Brothow- Pubtohow 


116 Wert dS tweet New 
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A Peep into the Activities 
of Educational Associations 


The city of Portland has been se- 
lected by the Oregon State Teachers 
Association for its annual meeting 
this year, scheduled for December 
28-30. The officers of this associa- 
tion are: President, H. E. Inlow, Su- 
perintendent of Schools, Penlow; 
Secretary, E. F. Carleton, of Port- 
land. 


Under the leadership of its Presi- 
dent, Joseph F. Noonan, of Maha- 
noy City, and the Secretary, James 
Herbert Kelley, of Harrisburg, mem- 
bers of the State Education Asso- 
ciation of Pennsylvania will assemble 
in the city of Reading this year for 
its annual convention. It will be a 
two day affair, December 27 and 28. 

The Southern Commercial Teach- 
ers’ Association has made a departure 
from its custom of holding its annual 
convention the two days immediately 
following Thanksgiving. By a unani- 
mous vote of the Executive Commit- 
tee it was decided to postpone this 
year’s meeting until the spring of 
1929. Mr. E. L. Layfield, the Presi- 
dent of this organization, expects to 
announce the definite date in a short 
time. He has expressed himself, too, 
as being very anxious to receive sug- 
gestions from members on the make- 
up of the program, and for the future 
plans of the association. He may 
be addressed at King’s Business Col- 
lege, Raleigh, N. C. 

The annual meeting of the Idaho 
State Education Association is sched- 
uled for December 27, 28, 29 in the 
city of Boise. The program for the 
event is under the personal supervi- 
sion of the president, D. A. Stephen- 
son, of Nampa; and the secretary, 
John I. Hillman, of Boise. 


* * 


The State Teachers Association of 
Illinois will hold its annual conven- 
tion in Springfield from December 
27 to 29. Fannie Spaits Merwin, of 


Do You Know This? 


(Each month this column will fea- 
ture the story and purposes of one 
of the many commercial education 
organisations in existence.) 


The National Association of Com- 
mercial Teacher Training Institu- 
tions is an organization having as its 
four-fold purpose (a) the improve- 
ment of programs for training teach- 
ers of commercial subjects, (b) ele- 
vation of standards for the certifi- 
cation of teachers of commercial 
subjects, (c) promotion of research 
in commercial education, and (d) 
development of proper recognition 
among schoolmen. 

Investigations have shown that the 
number of institutions now offering 
training for commercial teachers has 
grown during the past twenty years 
trom a dozen to over two hundred, 
but that the type of training varies 
widely in quality, in extent, and in 
content. Much fragmentary effort 
is expended in many different locali- 
ties toward the preparation of pro- 
grams for the improvement of the 
training of commercial teachers, but 
there are few opportunities for con- 
sultation in this field, little or no 
possibility of cooperative experimen- 
tation and research, and very meagre 
avenues for dissemination of ideas. 
As a result, there was created The 
National Association of Commercial 
Teacher Training Institutions, and 
plans have been formulated for a 
program of cooperative research and 
investigation to extend over a period 
of three or four years. F. J. Weer- 
sing, of The University of Southern 
California, is chairman of this re- 
search committee. 

The officers and directors for 
1928-29 are: president, E. G. Black- 
stone, University of Iowa; vice- 
president, P. A. Lomax, New York 
University; secretary, Ann Brew- 
ington, Universiity of Chicago; 
treasurer, P. A. Carlson, White- 
water State Teachers College. 


Membership in the Association is 
of two kinds, institutional and asso- 
ciate. Institutional membership is 
open to colleges and universities and 
State Normal Schools. Associate 
membership is open to instructors 
in the institutions eligible for insti- 
tional membershin, teachers of com- 
mercial subjects in public secondary 
schools, graduate students and 
fourth-year students specializing in 
commercial education in the schools 
eligible for membership and public 
school administrators or supervisors 
in charge of commercial schools or 
courses. 


Manito, is the president, and Robert 
C. Moore, of Carlinville, is the sec- 
retary of the organization, 


* * 


The largest attended and probably 
the most successful convention of the 
Southern Accredited Business Col- 
lege Association in the three years 
of its life came to a close on Decem- 
ber 1. Robert E. Alverson was 
elected President for the coming 
year, dnd Jonesboro, Arkansas, was 
named as the convention city for next 
year. 

Other officers chosen for the en- 
suing year are as follows: 

B. H. Parrish, Jonesboro, Ark., 
first vice-president; L. E. Jarrell, 
Shawnee, Okla., second vice-presi- 
dent; Miss Clara Belle Smith, Co- 
lumbus, Ga., third vice-president ; 
and W. H. Haddock, Jacksonville, 
Fla., secretary and treasurer. 

The new executive committe is 
H. E. Byrne, Dallas, Texas; J. D. 
Campbell, Dothan, Ala.; and L. W. 
Arnold, Atlanta, Ga. 


* * 


The 1928 yearbook of the Eastern 
Commercial Teachers’ Association, 
now available, is one book which no 
one in any way connected with com- 
mercial education can afford to be 
without. It is by far the finest effort 
made by the association in its history 
covering faithfully and completely 
almost every phase of business edu- 
cation. 

Some of the principal contributors 
are Dr. John Dewey, Columbia Uni- 
versity; Dr. Lee Galloway, Ronald 
Press Company; Dr. W. H. Kirkpat- 
rick, Columbia University; Mr. W. 
H.  Leffingwell, Leffingwell-Ream 
Co.; Dr. Paul S. Lomax, New York 
University; Dr. Wesley C. Mitchell, 
Columbia University; President 
Frederick Robinson, College of the 
City of New York; and Dean John 
W. Withers, New York University. 


- 
ere 
our 
1eSs 
ing 
in- 
ood 
Mm 
ring 
ress 
and 
ary 
= 


THE 


BUSINESS SCHOOL 


JOURNAL 


Kansas Agency Chicago Agency 


WESTERN TYPEWRITER CO. 
520 Kansas Ave., Topeka 205 W. Wacker Drive 


General Agt., Pacific Coast 


AMES SUPPLY CO., INC. 
507 Mission St. San Francisco, Calif. 


TYPE RITE SUPPLY CO. 


What It Is! 


Norta is a plastic composition 
that cleans the type instantly 
and thoroughly. Just press it 
on the type using moderate 
force and note the result! After 
using fold it together so that the 
soiled part is inside—this avoids 
touching same. The foreign 
matter disintegrates at once 
and Norta is ready for the next 
operation—a cake of Norta 
lasts about 6 months. 


Write nearest Agency or 


NORTA DISTRIBUTING CO. 
350 Broadway New York City 


December, 1928 


performing Stenographic duties 


ina 


Secretarial manner 
Your name on the coupon below will bring you, without obli- ie 
gation, a comprehensive and easily understandable booklet and 
on the why and wherefore of the VARITYPER as an aid to mail 
better letters. please 


to develop the 
talents of your students, 
are your duties. 

Enabling your students to develop, for 
themselves, the instinct for turning out 


better work, is the purposeful duty of 
the 


VARITYPER 


a new specialty writing machine that 
types with interesting and distinctive 


INCORPORATED 


305 Broadway 


NEW YORK, N. Y. 
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Bridging the Gap 


(Continued from page 15) 


assistants, without charge, for two 
weeks at a time, which suits him. In 
addition, he becomes acquainted with 
the capabilities of students who have 
completed a course in that school and 
is thus inclined to recommend the 
school to prospective students. 

Other business schools employ dif- 
ferent methods; several for instance, 
use students who are nearly ready 
for graduation, in their own offices 
to do the filing and handle the school 
correspondence, to meet visitors, and 
te conduct such business arrange- 
ments as may arise in the administra- 
tive offices. 


Miniature Business 


At least one of these schools has 
carried it a step further to the ex- 
tent where a miniature business con- 
cern is operated under all the same 
conditions that might be expected if 
it were a real firm. In this the stu- 
dents who have completed their work 
in the various departments are given 
positions corresponding to the ones 
they will occupy when they leave 
school. The business being con- 
ducted on a purely hypothetical basis 
permits sufficient ramifications that 
may be necessary to give practical 
training in each department. One 
young man will act as the general 
manager, another as sales manager, 
others in executive capacities. 


THE Business 
Journat will be pleased to 
hear of other methods which 
are used to “bridge the gap.” 
It is well recognized that this 
is a very important but often 
overlooked element in the busi- 
nes education of young people 
and the methods employed suc- 
cessfully may offer a very 
worthwhile idea to other school 


executives. 


A student who is primarily inter- 
ested in salesmanship or advertising 
will have an opportunity to display 
his prowess in these fields. Account- 
ants open and maintain a set of 
books; others work on credits and 
collections, while the young ladies 
may have their occupations in ste- 
nography, typing, filing and_ office 
work of all kinds. 


Master Each Detail | 


Business letters are written, plans 
are made and carried out, everything 
is done to simulate actual working 
conditions. Problems, some of them 
quite complex in their treatments, are 
considered. Research work is con- 
sidered in all its departments. Stu- 
dent members of the organization 
must successfully master each detail 
of the section in which they are en- 
gaged before they can secure di- 
plomas. 

By establishing a spirit of friendly 
competition between groups of stu- 
dents, who undertake this work from 
time to time, this little school com- 
pany may frequently offer solutions 
for problems to be considered in the 
regular course of the school, and 
prove very interesting not only to the 
young people who are immediately 
engaged in the work, but to other stu- 
dents and to their instructors. 


Commercial Education 
Recognized as Vocational 


The annual convention of the 
American Vocational Association, to 
be held in Philadelphia, Pa., this year, 
on December 13, 14 and 15, will mark 
the first time in the history of that 
association that definite recognition 
has been given to commercial educa- 
tion as an important factor in voca- 
tional work. 

A separate program for this new 
division has been outlined, the gen- 
eral theme of the entire program be- 
ing: Making Commercial Education 
More Vocational. Among the speak- 
ers will be Dr. Nicholas Ricciardi, 
Director Division of Secondary 
Education, Sacramento, Cal.; Alex- 
ander S. Massell, Central Commer- 
cial Continuation School, New York 
City; Dr. Paul S. Lomax, New York 
University. 


STANLEY J. SHOOK 


Private Schools Department, 
National Commercial Teachers’ Federation 


Chairman, 


American Business 
(Continued from page 21) 


progress, is evolutionary and not 
revolutionary. 


Few Sneer at Science Now 


“It was formerly the fashion for 
the ‘go-getter’ business man to look 
upon learning and science as imprac- 
tical. That was a serious handicap 
to education, and to business. Now 
it is generally realized that our edu- 
cational institutions are turning raw 
manpower into a finished product 
that is essential to business. And 
business is ready to pay fairly. 

“IT do not doubt that the salaries 
of teachers will be doubled within a 
surprisingly short time. There must 
be time and opportunity and money 
for teachers to travel, to get a surer 
understanding of the relation their 
specialty bears to life.” 


Regard Colleges as 
Employment Bureaus 

American business and industrial 
corporations have come to regard col- 
leges as employment bureaus since 
the World War, according to the an- 
nual report of Dr. Walter T. Mar- 
vin, Dean of the Colleges of Arts and 
Sciences of Rutgers University, re- 
cently made public. Corporations, 
the report said, have discovered col- 
lege men possess the training and 
character essentiai to success in busi- 
ness. 
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The WHY of A Letter 


(Continued from page 17) 


firm's advantage in the absence of the 
executive from his desk. 

Whether or not to teach business 
correspondence in the usual business 
school is not so much a question to 
be considered because some form of 
this important subject is taught in 
every school. The moot question is 
that of its extent and scope. There 
are today, many excellent text books 
on the subject, books that go much 
further than the hackneyed princi- 
ples and expressions of even a few 
years ago and which concentrate more 
upon the fundamentals of business 
writing rather than upon the trite 
phrases and clauses to be used. 


Importance of Litters 


With the expansion of many busi- 
ness firms into communities which 


| Alas and Alack! 

In an address to the Trade 
School at Cambridge Univers- 
ity, England, F. W. F. Mat- 
thew said that the usual busi- 
ness letter of today consisted 


largely of “only miserable 
jargon.” 

“There are four words used 
continually — beg, esteemed, 
valued and same. They are 


good words if used properly,” 
he continued, “but the draper 
has lost the capacity to use them 
so. ‘Esteemed’ is a good, old- 
fashioned word, but the word 
‘same’ has annoyed me all my 
life. Letter-writing is not im- 
proving, and how to deal with 
it in big business is becoming 
a problem.” 

It was suggested that an offi- 
cial correspondent should get 
the facts from the assistants 
and turn the jargon into Eng- 
lish. 


cannot be served by regular salesmen 
and with the costs of personal sales- 
manship mounting ever higher, busi- 
ness correspondence is being relied 


upon as never before to make con- 
tacts with the customers and prospec- 
tive customers of every firm.. 

The business school graduate, who 
is able to combine with the capability 
of typewriting and stenography a 


CLAUDE M. YODER 


Secretary National Commercial 
Teachers’ Federation 


basic knowledge of business funda- 
mentals and adaptability to the imme- 
diate problems of the firm with whom 
she is employed, will be in a position 
to serve her employer's interests most 
effectively and this in turn will be 
reflected in her own monetary return. 

After all, our business schools are 
not judged by their own conceived 
ideas of what makes a good office 
worker, but by the business man who 
is paying good money for the training 
his assistant has received. 

In the sale of merchandise, wise 
men give their buyers what they 
want ! 

Isn't this one way in which the 
school may improve its “product” and 
thus secure a kindlier regard from 
the business world on which every 
school man is ultimately so depend- 
ent ? 


Don’t snub the red-headed kid who 
sweeps the office and empties the 
waste basket. He may be your boss 
some day. 


—The Coach (published co-operatively 
by the Boorum & Pease Company, C. 
Howard Hunt Pen Company and Sandford 
Manufacturing Company). 


Federation Convention 
(Continued from page 13) 


Stimulants—H. M. Heaney, 
Rapids, Michigan. 


Grand 


Saturday, December 29, 3.30 P. M. 
(Chairman, R. R. Reed) 


The Law of Habit Applied in Teaching 
Penmanship—W. D. Chamberlain 
Detroit, Michigan. 

Reminiscences—Francis 
Detroit, Michigan. 

My Penmanship Teachers—E. E. Gal- 
lord, Beverly, Massachusetts. 

Penmanship and Something Else— 
Frank A. Krupp, Fargo, North Da- 
kota. 

Election of Officers. 


College Instructors Round Table 


Friday, December 28, 2.00 P. M. 


(Chairman, Catherine F. Nulty, Univer- 
sity of Vermont, Burlington, Vt.) 


Curricula for Training Teachers—E. G. 
Blackstone, University of Iowa, Iowa 
City, Iowa. 

The Improvement of Methods Courses 
for Teachers of Commercial Subjects 
—E. W. Barnhart, Federal Board for 
Education, Washington, 

Practice Teaching in Commercial Sub- 
jects—Charles A. Murray, Indiana 
University. 


Saturday, December 29, 2.00 P. M. 
(Chairman, Catherine F. Nulty) 


How to Improve College Courses in 
Business Administration—Dr. Leverett 
S. Lyon, Institute of Economics, 
Washington, D. C. 

The Content and Methods of the Col- 
lege Course in Accounting—Roy B. 
Kester, Columbia University, New 
York City. 

A New Day for Secretarial Science— 
Miss Flora Elder, Syracuse Univer- 
sity. 


Stenotype Teachers Round Table 
Friday, December 28, 2.00 P. M. 


B. Courtney, 


Stenotype Managers Round Table 
Saturday, December 29, 3.30 P.M. 


The officers of the Federation for 
the year 1928 are: President, Charles 
T. Smith, Kansas City Business Col- 
lege, Kansas City, Mo.; First Vice- 
President, J. Walter Ross, South 
Hills High School, Pittsburgh, Pa.; 
Second Vice-President, Nettie Huff, 
Huff’s School of Expert Business, 
Kansas City, Mo.; Treasurer, 
Charles A. Faust, Chicago, IIl.; Sec- 
retary, C. M. Yoder, State Teachers 
College, Whitewater, Wis. 
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Miss Mae Lennon 


Demonstrating the various uses of the Varityper. She 
is shown here inserting a type plate in this machine 
which is able to write in forty different languages, type 
every mathematical symbol in use and affords a change 


in type faces on the same line. 


These are just a few 


of its numerous usages. 


CHIcAGO BusiNEss SHow 


The Chicago Business Exposition, 
given in Exhibition Hall of the New 
Stevens Hotel, November 12 to 17, 
1928, was said to be the largest and 
best attended show of its kind ever 
previously held in this country. One 
hundred exhibitors had space, and the 
showing of equipment, new mechan- 
ical devices, systems and methods, 
was reported the most complete ex- 
position of modern ways in conduct- 
ing business ever brought together 
under one roof or in one place. 

Each day of the exposition was set 
aside for some special activity. Mon- 
day was for commercial school stu- 
dents and teachers, and they re- 
sponded in droves. There was no 
hesitancy on their part at all to de- 
mand every bit of information they 
desired on the innumerable devices 
displayed, most of them actually us- 
ing the machines to see how they 
worked. 

Particular commendation of the 
following displays deserves special 
mention : 

Dictaphone Sales Corporation 
of New York had a complete show- 
ing of all their machines. In their 


booth was model No. 10 Dictaphone, 
B-10 X Dictaphone transcriber, the 


new Precision Shaver, the space 
saver cylinder rack, and the latest 
traveling service Dictaphone designed 
for use on trains and in hotels. A 
talking moving picture was used to 
demonstrate many executive uses of 
the Dictaphone. A. E. Blackstone, 
the Chicago representative, was in 
charge, and was helped by F. S. 
Moyer, of the Chicago office, and 
Bevan Lawson, executive sales man- 
ager. Officials from the general office 
and the factory attended the show. 

The Thomas A. Edison, Inc., 
Orange, New Jersey, gave special 
demonstrations under office condi- 
tions of the new executive and secre- 
tarial Ediphone. This machine has 
a number of new features among 
which are a warning bell which pre- 
vents dictating should the dictate 
lever be in anything but the proper 
position. There is also a new type 
of arm on the secretarial model that 
speaks of improvement. J. D. Pahl- 
man, Manager, was in charge, as- 
sisted by Edwin C. Barnes. 

Gregg School, Chicago, IIl., had 
an exhibit at the business exposition 


that seemed to keep a crowd around | 


(Continued on page 38 


MOORE'S i: 


* 


Keep your records 


easier with a 


MOORE BINDER 


OU can now keep all your records in 
an easy, simple, compact manner if 
you use a Moore’s Security 4-Post 
Binder. For this binderis DIFFERENT. 
It enables you to remove or insert 
sheets in a moment. It is low in cost— 
long in life. It operates more simply 
than any other binder on the market. 
Here’s how simply Moore’s Binders 
operate. Fust four quick movements and 
the record is complete. 


This is why over 300,000 concerns are 
using Moore’s Binders. They recognized 
the need for more efficient record-keep- 
ing. Moore’s Bindersfulfilled thatrequire- 
ment and are now standard equipment. 


You too can increase the efficiency of 
your own organization by adopting 
Moore’s Methods. Write us today. Tell 
us your problems. Wewill beglad tohelp. 
Or use the coupon below. No obligation 
will be entailed by either action. 


oe Book of life-size 
Bookkeeping forms, com- 
pletely filled in to illustrate 
uses. Will answer your re- 
cord-keeping problems— 
office or factory. Book sent 
free when requested on 
business stationery. 


John C. Moore Conperation ration 

5059 Stone Street Roc 

Gentlemen: Please send without asia copy of 
book illustrated. 
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PANAMA SERVICE 
What we know about 


lems—it is for us to 
solve them on an eco- 
nomical quality basis 


problems are our prob- 


your typewritten 


ES -KIP CD 


for you—gives that touch 
of individuality that expresses your 
personality—completes the effective- 
ness of a go-getter letter at the point 
of contact. 


Panama 


Bronze 
Typewriter Ribbons 


MANIFOLD SUPPLIES COMPANY 
190 Third Avenue, Brooklyn, N 


Manufacturers Since 18g5 


THE LINE THAT CAN'T BE MATCHED 


ypewriters 


Slightly used 
but in 
excellent condition 


Special Discounts to Stu- 
dents, Schools and Colleges 
Prices Range from $25 and Up 


Large and Portable Types 
Underwoods No. 5 ...$35.00 and up 


Remington .......... 


All our machines have standard keyboards 
We Trade in Your Old Machines 
Also have in stock checkwriters and 
adding machines of all makes 
Prices within reach of all 


y—R&R TYPEWRITER 


Department No. 7 
503 Fifth Ave. Grand Central asi Bldg. 
N. Y. C. N. Y. C. 


SALES MEN 
and DISTRIB- 
UTORS: Prof- 
itable territory 
still open to 


wide - awake 
repres enta- 
tives. Write 


for proposition 
at once. 


flip 
od your 
makes 


TEMPORARY or PERMANENT 
Paper Fastener 


Here is a new machine which, by the 
simple movement of a small anvil, 
staples your papers with either a tem- 
porary or permanent fastener. Saves fil- 
ing space, loss or mutilation of papers. 


Demonstration without obligation. 


STAR 
PAPER FASTENERS 


The Star Paper Fastener Co., Inc, 


Room 1206-A, 67 West 44th St. 
New York 


Write or phone VANDERBILT 7675 


Let Motion Pictures 
Help You in Your Work 


Over 80% of our knowledge 
comes through the eye. Instruc- 
tion by motion pictures is interest- 
ing—easily understood—remem- 
bered. Prominent educators every- 
where are enthusiastic over the use 
of visual education. They find 
‘that students learn more readily 
when their instruction comes by 
means of motion pictures. 


free 


We will be glad to 
tell you more about 
the Acme Projector 
and how it is fitted for 
your particular needs. 
If you wish we will 
arrange a free demon- 
Stration in your own 
school. Send for lit- 
erature. Address: Acme 
Division, International 
Projector Corp., Dept. 
LA10, 90 Gold St., 
New York City. 


Thoroughly reliable projection 
equipment is absolutely necessary 
for this work. Years of actual ser- 
vice by thousands of users have 
established the Acme as the ideal 
portable projector — safe, con- 
venient and easy to operate. 


Acme Division 


International Projector Corp. 


90 Gold Street New York City 
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Happenings of General Interest 


to the Field 


Washington, D. C.—Establish Courses 
in Retail Selling.—Approximately 4,000 
square feet of additional space in the 
Adams Building has been acquired by the 
Southern Brothers and Steward Business 
University for the establishment of a 
course in retail selling, officials of the 
school have just announced, and will be 
under the direction of Caleb O'Connor. 
Two courses will be offered, one for per- 
sons already in the employ of retail es- 
tablishments here, and the other an ele- 
mentary course for those with no 
experience in retail selling. 


Huntsville, Tex. — To Celebrate 
Founding of State Teachers’ College.— 
Preparations are already under way for 
a fitting celebration of the fifteenth anni- 
versary of the founding of the Sam 
Houston State Teachers’ College, Hunts- 
ville, Texas. 

* * 

Toronto, Can.—Mr. Middleton As- 
sumes Position In Central High School. 
—Mr. Arthur H. Middleton is one of the 
new teachers appointed at the Central 
High School of Commerce, Toronto, 
Canada. 

Los Angeles, Cal.—Upjohn Made 
County Superintendent—Mr. H. S. 
Upjohn has been appointed to the Su- 
perintendency of Schools in Los Angeles 
County, California. 


Port Arthur, Can.—Technical and 
Commercial Schools Adds to Staff.— 
Mr. Clarence B. Routley has accepted an 
appointment to teach at the Technical and 
Commercial School in Port Arthur, 
Canada. 


Dublin, Ireland—Irish Interested in 
Commercial Courses.—The Irish Free 
State has turned its thoughts to education 
in commerce. During the s&mmer_ the 
Department of Education established its 
first courses in the commercial subjects 
of typewriting, and Irish and Gregg short- 
hand at the Rathmines Technical Institute. 
The work was conducted under the super- 
vision of Dr. John F. Burke, inspector 
of Commercial Education of the Irish Free 
State, and the class was in charge of R. 
O'Connor Ross of Dublin. 

The Misses Peggy Gibbons of ‘Cork, an ex- 
pert Gregg shorthand writer, and Miss Betty 
Woudstra were called upon to demonstrate 
in speed shorthand writing and typewriting 
respectively. Members of the Irish press 
witnessed the demonstrations and reported 
favorably on the steps that had been taken 
by the government in the field of commer- 
cial education. 

R. Connolly showed that shorthand had 
been adapted to Gaelic by writing in this 
language on the blackboard, which was 
tead back by one of the teachers attend- 
ing the class. 


MISS PAULINE MITCHELL 


Representing England in the speed typing 

contests recently held in Paris, this young 

lady retained the championship of her class 
which she won last year. 


Port Arthur, Can——London Normal 
School Graduate Lands Position.—Miss 
Maud L. Brock, a graduate of the London 
(Can.) Normal School, has been added 
to the staff of the Technical and Commer- 
cial School, Port Arthur, Canada. 


* * * 


Walkerton, Can—Ivan Groh Ac- 
cepts Appointment at St. Catharine’s.— 
Among the many staff changes and new 
appointments made by St. Catherine’s Col- 
legiate and Vocational School of Canada, 
has been the addition of Mr. Ivan Groh 
of Walkerton, to teach Commercial sub- 
jects, 


Port Arthur, Can—Miss Lewis Ap- 
pointed to Faculty Position—The Port 
Arthur Technical and Commercial High 
School, Port Arthur, Canada, announces 
the appointment of Miss M. Dorothy Lewis 
to a faculty position. Miss Lewis is a 
graduate of the Ontario College of Edu- 
cation. 


Gananoque, Ontario, Can.—Commer- 
cial Expert Accepts New Position.— 
Mr. M. Stapleford, of Gananoque, On- 
tario, Canada, a specialist in Commercial 
work, has been appointed to succeed Miss 
E. Power. who resigned her position with 
the Woodstock Collegiate and Vocational 
School in Ontario. 


Dublin, Ireland.—First Bachelor of 
Commerce Degree Awarded.—The first 
Bachelor of Commerce degree to be 
awarded by the Faculty of Trinity Col- 
lege, Dublin, Irish Free State, was made 
to Miss Elizabeth A. Berry, a graduate 
of the Gregg School, Dublin. The exami- 
nation for the degree included shorthand 
and typewriting, which subjects have only 
recently been added to the requirements 
for the Bachelor of Commerce degree. 


Philadelphia, Pa—City Educational 
Director Addresses New England Body. 
—Mr. John G. Kirk, Director of Commer- 
cial Education for the city of Philadelphia, 
was one of the speakers at the twenty- 
sixth annual meeting of the New England 
High School Commercial Teachers Asso- 
ciation, held on November 10 in Lowell, 
Mass. The subject of Mr. Kirk’s address 
was “The Significant Functions of Junior 
Business Training.” 

Philadelphia, Pa——Commerce Section 
Holds Annual Meeting—The annual 
meeting of the Commerce Section of the 
Metropolitan Arts Association of this city, 
held on November 3 at the Cheltenham 
High School, was addressed by Mr. Rich- 
ard M. Holme, Miss Margaret McCaus- 
land, Miss Helen O’Brien, and Mr. George 
E. Mumford, all of Philadelphia; Miss 
Sue E, Andrews, of the Glen-Nor High 
School, and Mr. L. C. Steele, of Norris- 
town High School. Mr. Harold P. Buck- 
ley presided. 

Philadelphia, Pa——Teacher Unable to 
Assume Position, Substitute Named.— 
Because of the inability of Mr. Harry 
Klausewitz to assume his position as 
teacher of shorthand and typewriting in 
the West Philadelphia High School to 
which he was recently elected, it was nec- 
essary to declare the position vacant, and 
Miss Pauline D. Cohen was appointed in 
his stead. 

x * * 

Overbrook, Pa—W. M. Lilly Elected 
New Commercial Teacher—Mr. Wil- 
liam M. Lilly, a former teacher of Stenog- 
raphy and Typewriting at the Germantown 
High School, has been appointed teacher 
of the same subjects at the Overbrook 
institution. 


Chicago Heights, Ill—High School 

Adds Commercial Teacher.—The com- 

mercial department of the High School 

on Chicago Heights has secured the ser- 

vices of Miss Addie L. Winston, a special- 
ist in commercial subjects. 


Rochester. N. Y.—Darrow School Se- 
cures Miss Brooks.—The Darrow School 
of Business, of Rochester, N. Y., has se- 
cured the services of Miss Theresa Brooks, 
of Northampton, Mass., to teach in the 
secretarial department of that school. 
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making both 


ends meet 


The present day demands for 
speed in schools as well as in 
business make the WONDER 
PEN-PENCIL a daily neces- 


sity. 


WONDER 
PDEN=DPENCIL 
A DAILY NECESSITY 
Unlike make-shifts, the Won- 


der pen-pencil consists of a 
high grade self filling 
fountain pen on one end, 
and a perfect mechanical 
pencil on the other. 
Extra leads are con- 
veniently kept in indi- 
vidual chambers in 
the cap, an exclu- 
sive feature of the 
Wonder. That is 
why the Won- 
der pen - pencil 
has such a 
large ink ca- 
pacity. 


Save 


30 to 70% 


by buying 
rebuilt slightly used 


CALCULATING 4 BOOKKEEPING 


MACHINES and BILLING 
MACHINES 
Comptometer Burroughs 
Burroughs Underwood 
Monroe Elliott Fisher 
Marchant Remington 


also 


ADDING MACHINES, DICTAPHONES, 
EDIPHONES, MULTIGRAPHS, MIMEO- 
GRAPHS, ADDRESSING MACHINES, 
CHECKWRITERS, TYPEWRITERS 


OfficeAppliance & Equipment Co. 


19 Park Place New York 


Phones: BARCLAY 


4216-4523-7811 


Representatives wanted 


in every school for the en- 
tice WONDER Line. Write 
for our interesting selling 
proposition, our illustrated 
catalogs and price list. 


WONDER 


Fountain Pen Co. 
Dept. 28 


154 Nassau Street New York, N. Y. 
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Westwood, N. J.—New Commercial 
Teacher in High School.—Mr. Ralph J. 
Whetham, of Newark, N. J., is the new 
commercial teacher in the Westwood High 
School. 


* * * 
Maryville, Mo—New Addition to 
Teachers’ College Staff—The State 


Teachers College at Maryville, Mo., has 
added Miss Myrtle Goddard to its staff. 
Miss Goddard will teach shorthand. 

* * 


Charleroi, Pa—School Board Elects 
New Head of Commercial Department. 
—The School Board of ‘Charleroi, has 
elected Mr. James McConnell as the new 
head of the Commercial Department of the 
Charleroi High School. 

* * 

Cincinnati, O.—Miss Feyereisen Ac- 
cepts New Position.—Miss Josephine 
Feyereisen, for several years a teacher in 
the Commercial Department of the High 
School in Sandwich, Ill., has accepted a 
similar position at the Withrow High 
School, Cincinnati, O. 

* * 


Birmingham, Ala—New Business 
University Organized.—According to 
notices filed with the probate judge of 
Jefferson County, Alabama, a new busi- 
ness teaching institution to be known as 
The American Business University is be- 
ing organized. The proposed officers of 
the new organization are: President: W. 
E. Ballard; Vice President, S. H. Ellis; 
Secretary-Treasurer, Mrs. Bertha A. 
Grant. Mr. Ballard comes to Birmingham 
from the West where he has been exten- 
sively engaged in commercial education 
effort. 

West Chester, Pa—H. M. Sherman 
New Teacher at State Teachers’ College. 
—Mr. H. M. Sherman has been appointed 
to the teaching staff of the State Teachers’ 
College in West Chester, Pa., where he 
will be in charge of the course in pen- 
manship. Mr. Sherman is a former 
teacher of the Detroit High School of 
Commerce, ‘Detroit, Mich., and is a product 
of the Eastern Palmer Method Summer 
School for Teachers in New York City. 


Bowling Green, Ky.—Dr. Gifford 
Joins Bowling Green Business Univer- 
sity—Dr. C. W. Gifford, of Madison, 
Wis., a graduate of the Faculty of Phi- 
losophy of the University of Wisconsin, 
has accepted a position as Professor of 
Psychology and Accounting with Bowling 
Green Business University, Bowling Green, 
Kentucky. 

Amsterdam, O.— New _ Business 
Teacher at Amsterdam High School.— 
Miss Vera’ Kaufman, of Coshocton, O., 
is teaching Commercial Work in the Am- 
sterdam High School of the same state. 


Philadelphia, Pa——Enrollment Record 
at Wharton School.—Of the 1,100 fresh- 
men enrolled this year at the University 
of Pennsylvania, Philadelphia, over 500 are 
entered in the Wharton School of Finance 
and Commerce. 

* * * 


Chatham, N. B.—St. Thomas College 
Stresses Business Subjects.—St. Thomas 
College, Chatham, N. B., is devoting more 
attention to the commercial course at this 
school than ever before. The attendance 
is limited to boys and young men. For- 
merly under the direction of the Basilian 
Fathers, an educational order, St. Thomas 


DR. J. O. MALOTT 


Specialist in Commercial Education Who 

is Scheduled to Address the Convention of 

The National Commercial Teachers’ Fed- 

eration in Detroit the Latter Part of 
December 


has come under the control of the secular 
fathers attached to the Catholic diocese 
of Chatham and under the direct super- 
vision of Bishop P. ‘Chiasson. More lay 
teachers are now employed than under the 
Basilian regime. The Basilians are con- 
centrating on their educational activities 
in Ontario, 
* * 

Birmingham, Ala—Wheeler Business 
College Essay Winners.—The annual 
Thanksgiving essay contest conducted by 
the Wheeler Business College was won this 
year by Herbert Faulkner, Lenore Hart- 
ley and Francella Wilson. The contest was 
on, “Why I Am Glad I Am Living in the 
Twentieth Century.” Essay books were 
presented to the winners. 


Birmingham, Ala.—President Alver- 
son Addresses Business College Asso- 
ciation—Robert E. Alverson, president 
of the Alverson Business College, of Bir- 
mingham, delivered one of the feature 
addresses at the third annual convention 
of the Southern Accredited Business Col- 
lege Association at Jacksonville, Fla., 
Friday and Saturday, Nov. 30 and Dec. 1. 


Lowell, Mass.—Miss Bell Now With 
Rogers Hall—Miss Lucy L. Bell, of 
Sparkill, N. Y., has been engaged to teach 
secretarial subjects in Rogers Hall, Lowell, 
Mass. 

* * * 

Mechanicsville, N. Y.—High School 
Has New Commercial Teacher.—At a 
meeting of the local school board, an- 
nouncement was made of the appointment 
of Mr. George Halford, of Pittsfield, 
Mass., to a position in the commercial de- 
partment of the Mechanicsville High 
School. 


Peetz, Colo.—Teacher Resigns to Ac- 
cept New Position—Miss Mary Rich- 
ards, for several years a teacher of com- 
mercial subjects in the Peetz High School, 
has resigned her position to accept a simi- 


lar one in the High School at Bluefield, 
West Virginia. 

* * 

Quincy, Mass.—Junior High Adds to 

Staff—The Junior High School of 
Quincy has added to its commercial de- 
partment staff Miss Anna Andrias, of 
Lynn, Mass. 


Northampton, Mass. — Cemmercial 
Specialist Joins South Acton Staff.— 
Miss Edith S. Damon, of Northampton, 
is now a member of the faculty of the 
High School at South Acton, Mass. Miss 
Damon is a specialist in commercial sub- 
jects. 

Chicago, IIl—Miss Ham Heads Typ- 
ing Department.—Miss Claire Ham, of 
Auburn, Maine, has been made the head 
of the Typing Department in the Chicago 
Business College. 

* * * 


San Antonio, Tex—Draughon’s Em- 
ploys Additional Teacher.—Mr. M. A. 
Albin, formerly connected with the Eugene, 
Ore. Business College, has been added to 
the faculty of Draughon’s Practical Busi- 
ness College, — Antonio, Tex. 


* * 
Springfield, —Miss Rardin on 
Commercial Staff. — Miss Maybelle 


Rardin has assumed her position with the 
High School at Springfield in the Commer- 
cial Department. 
* * 
Buffalo, N. Y.—Remington Rand Ap- 
points New Editor—Emerson Brewer, 
formerly associated with the Lamson Co., 
of New York City, is the new editor of 
the Remington Rand News, house organ 
of the company whose name it bears. Mr. 
Brewer is well versed in the editorial arts 
and this already snappy little paper should 
become still aaee'y #0 under his guidance. 


Cincinnati, O.— New Dictaphone 
Branch Manager.— Mr. G. W. Bailey, 
formerly of the Chicago office of the 
Dictaphone Sales Co., has been appointed 
manager of the branch office in Cincinnati. 


Davenport, Ia—Chicago Man Ap- 
pointed Branch Manager.—W. W. 
Burnham, who has been attached to the 
Chicago office of the Dictaphone Sales Co. 
for years, has been rewarded with 
the management of the branch office in 
Davenport, Ia. 

* 

Cambridge, Mass.—George B. Graff 
Purchases Underwood’s Interest in 
Graff-Underwood Co.—Announcement 
has been made by the Graff-Underwood Co. 
that the interests of Mr. Percy Underwood 
have been purchased by Mr. George B. 
Graff, thus making the latter sole owner 
of the company. 

Wocdstock, Ill—Woodstock Type- 
writer Official Returns From Europe.— 
J. M. Hackney, a member of the executive 
staff of the Woodstock Typewriter Co., 
has just returned from an extended 
European trip, during which time he made 
a very careful business survey of foreign 
business conditions. 

* * 


Berlin, Germany.—Official of 
Typewriter Co. Attends Exhibit.—T. 
Malleson, general sales manager of be 
Royal Typewriter Co., is attending the 
Sixth International Office Equipment Ex- 
hibit in Berlin, Germany, at which the 
Royal product is being given generous dis- 
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What's New? 


(Continued from page 27) 


Chicago Business Show 


(Continued from page 33) 


ter. The printing is done from spe- 
cial zine alloy plates. These plates 
can be made quickly and easily. They 
are embossed on the Graphotype, a 
companion machine of the Addresso- 
graph Co. The printing can be done 
through a ribbon or, by slightly 
changing machine, the ordinary print- 
ers ink can be used with rollers. 
Plates are locked into place on the 
steel bed of the press; there is no 
bothersome aligning or make-ready 
as plates must fit to place. The ink 
feed gives absolute uniformity of 
color whether in using ribbon or 
rollers. Mistake is corrected by sim- 
ple process of embossing directly 
over the error. Speed in making 
plate and running off copies is empha- 
sized. It is also well to mention that 
these plates can be stored and used at 
any future date. 


The man who’s up on his toes will 
never run down at the heels. 


—Frits-Cross Service (The Frits-Cross 
Company). 


their booth pretty much of the time. 
There was a general exhibit, includ- 
ing the text books used, and a runn- 
ing explanation of the methods used 
for training young men and women 


The D-4 Dupligraph 


for business positions. Henry J. 
Holm, the principal, was in charge. 
Underwood Typewriter Com- 
pany, New York, showed Book- 
keeping machines, standard typewrit- 
ers, portable typewriters, revolving 
duplicators, and fanfold billers. The 
attending crowds were particularly 


attracted to the typewriting demon- 
strations by such speed artists as Al- 
bert Tangora and Miss Irma Wright, 
winners of the contest recently held 
in Sacramento, Cal. 

Varityper, Incorporated, New 
York, had all it could do to keep up 


with the crowds gathered at its booth 
every day of the show. Its amazing 
product, the Varityper, with numer- 
ous improvements including a new 
paper rest, scale, variable line spacer, 
tabulator, etc., was demonstrated by 
Miss Margaret Murray, of the Chi- 
cago office, and Miss Mae Lennon, of 
the New York office. The machine 
types in practically all languages, and 
is easily adjusted to several different 
‘faces of type so that it is possible to 
use, for example, the italic as well 
as the straight figure in the same sen- 
tence. There was also demonstrated 
the widest Varityper ever built with 
a writing line of 24 inches. W. J. 
Hausman, general manager, and W. 
E. Pierce, Chicago branch manager, 
were in charge of the booth. 


LIST OF 48 
SUBJECTS 


Commercial Arithmetic 
Commercial Geography 
Commercial Law 
Elementary Bookkeeping 
Advanced Bookkeeping 


gebra 
Intermediate Algebra 
Advanced Algebra 
Geometry 
Trigonometry 

Solid Geemetry 
Biology 


Zoolegy 

Physics 

Chemistry 

Physical G aphy 
ist Year English 
2nd Year English 


American History 
Civil Government 


3rd Year French 
ist Year German 


2nd Year Latin 
3rd Year Latin 
History of Education 
Psychology and Principles 
of Education 

Arithmetic 
Elementary English 
Geography 

S. Hi 


WRITE 


FOR 


SMITH’S REGENTS REVIEW BOOKS 


Commercial and Other High School Subjects 
Also Elementary Subjects 


A Special Help Right Now 


OU WILL find constant aid in Smith’s Regents Review Books all year 
long—for tests, class discussions, home work assignments, etc. 
Botany they are of special help drilling review classes for January examinations. 


Bound in book form, the New York State Regents Examination papers of 
each subject for the past 20 years, all recent papers reproduced complete. 
Also questions grouped for topical review. 
explanations, helpful charts, fully illustrated. 


Used and endorsed in public, business and private schools throughout the 
U. S. and Canada. Saves endless time passing out old examination papers. 
Order a Smith’s Review Book for each pupil. 


40c each, 35c each in lots of 6, 
30c each in lots of 12 or more. 


Question Books 
Answer Books 


Order today and your books will be sent same day order is received. See list of subjects at 
left. If you are unfamiliar with these helps, send 40c for one copy 
then we are sure you will order for each pupil. 


W. HAZLETON SMITH 


510 Walker Bldg. 
“Pupils Like to Use Smith’s” 


FREE 


And 


Answer Books have detailed 


Buffalo, New York 
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the Book Shelf— 


THE LITERATURE OF BUSINESS, 
Saunders and Creek, Revised Edi- 
tion, 632 pages, Harper & Brothers, 
New York City, $2.50. 


This latest collection of reprints deserves 
the serious attention of every student of 
business. It contains more than eighty 
carefully selected articles dealing with such 
subjects as business writing, claims and 
adjustments, credits and collections, appli- 
cations and recommendations, advertising 
and salesmanship, business reports, busi- 
ness psychology, and business success. 
The articles were written by such well- 
known men as G. B. Hotchkiss, and J. 
H. Tregoe, Robert R. Updegraff, Charles 
Schwab, Henry Ford, Bruce Barton, and 
many others, ‘each one an acknowledged 
authority in his particular field. 

Whether used as a regular or only as 
a collateral text for classes in business 
letter writing, advertising, salesmanship, 
business administration, or business ethics, 
this book should prove a really practical 
aid to every commercial teacher, because 
it contains useful material on a _ wide 
variety of subjects of interest to every 
earnest student of business. It is the sort 
of book which he will enjoy reading, since 
among its diversified offerings he is almost 
certain to find several subjects the careful 
and leisurely study of which is likely to en- 
able him to look,gt business from the broad 
viewpoint of the successful executive and 
to help him do his work, be it in class- 
room or in office, more willingly, more 
contentedly, and, above all, more efficiently. 


And once having read a portion of The_ 


Literature of Business, he will be tempted 
to pick the work up again and again, s 

interesting, so practical, and so helpful will 
he find its contents. 


THE BUSINESS LETTER- 
WRITER’S MANUAL, Charles E. 
Buck, Lecturer in Business Writing 
at Boston University, Revised Edi- 
tion, 232 Pages, Doubleday, Doran 
& Company, Inc., Garden City, 
New York, $2.00. 

The reviewer is of the opinion that if 
the author of this attractive and handy 
volume had succeeded in doing as thorough 
and finished a job in the precise arraage- 
ment and attractive presentation of its con- 
tents as the publishers did print ng it, 
the result would have been a more usable 
as well as more useful book. This docs 
not mean, however, that even in its present 
form The Business Letter-Wriier’s Manual 
will not be found helpful by icachers of 
business English and business correspon- 
dence, especially those in private commer- 
cial schools, evening schools, and high 
schools accustomed to offering so-called 
“short” courses. 

The book treats (largely by means of 
illustrations ) inquiries, complain‘s and ad- 
justments, credits and collections, applica- 
tions, recommendations and inir=ductions, 
sales and folluw-up letters as we'll as hack- 
neyed phrases, word usage, and hints of 
special value to the secretary and the 
stenographer. Some of these illustrative 
iettcrs tack force and character; they are 
not sufficiently convincing. Some of the 
advice given, as that pertaining to the 
omission of the comma after the compli- 


mentary close, is not in accord with the 
best business practice. 

The exercise material given with ‘he 
various chapters of the book ..ffers the 
user plentiful opportunity for the appli- 
cation of the principles, which are usually 
presented very concisely. The simplic'tv 
and the somewhat general character of 
this material make it especiatiy suitable 
for —_ of high school age and in gen- 
eral for all those having no previous edu- 
cation or experience in business. 

Private commercial schools and high 
schools offering elementary instruction in 
business letter writing should give this 
book consideration. 


CROWELL’S DICTIONARY OF 
ENGLISH GRAMMAR & HAND- 
BOOK OF AMERICAN USAGE, 
Maurice H. Weseen, Associate Pro- 
fessor of English in the University 
of Nebraska, 703 pp., Thomas Y. 
Crowell Company, New York City. 

Goold Brown wrote a “Grammar of 
English Grammars,” printed as a volume 
of 1,102 large eye-straining pages, and 
thereby probably discouraged many a hope- 
ful person from wanting to know anything 
about English grammar. Professor We- 
seen has given us practically the same 
thing in 703 pages beautifully printed, easy 
to read, and easy to comprehend. It can 
hardly be discouraging, because it is a 
reference work, primarily, not a text; and 
yet it is a reference work that lures one 
on to a reading of itself entire. Besides de- 
fining, discussing, and illustrating the 
terminology of English grammar (as 
found in the thousand and one manuals 
of the science), the dictionary is an alpha- 
betized compendium of errors and puzzling 
problems in usage. 

In the words of the author: “These 
matters include all of the parts of speech 
and their various uses, syntax in all its 
phases, idiomatic uses of English, homo- 
nyms that cause trouble, synonyms that 
must distinguished, colloquialisms, 
variants, jargon, slang, and, in general, 
words and constructions that need watch- 


This is not a text-book. It is a syste- 
matic treatment of grammar and _ allied 
subjects only in the sense that a dictionary 
is systematic. It is a handbook, a desk- 
book for the teacher, the student, the 
writer, and for any one who wishes to 
be particular in his speech and writing, 
or who wishes to refurbish his knowl- 
edge of English grammar. 


OFFICE MANAGEMENT, by John 
H. MacDonald, Assistant Professor 
of Management, New York Univer- 
sity School of Commerce, Accounts 
and Finance, Prentice-Hall, Inc., 
New York City, 278 pp., 


A practical and comprehensive treatise 
of the principles and methods used in the 
management of the modern American busi- 
ness office Among the chapter headings 
are: The Profession of Office Manage- 
ment; Organization and Work of the 
Office; Office Layout; Office Equipment ; 
Organization of the work of the Steno- 
graphic Department; The Advertising 
‘Department; The Credit and Collection 


Department; Selection of Office Em- 
ployes; Training Office Employes; Pay- 
ment of Office Employes. There is a 
short bibliography at the end of the last 
chapter. Office Management may: serve as 
a text in the class-room or as a reference 
book in the business offce. 


TRAINING, by Ed- 
ward J. McNamara, Principal, High 
School of Commerce, New York 
City. The Ronald Press Company, 
New York, 305 pp., $2.75. 

A fairly complete book presenting in 
concise form information designed to make 
prospective stenographers, typists, and 
office clerks in general, familiar with office 
and secretarial practice. There are many 
laboratory exercises given with each chap- 
ter. The work is a sound treatise meant 
mainly for class-room use. 


A COLLEGE GRAMMAR, By Mason 
Long, M. A., 323 pp., New York, 
The Ronald Press Company, $3. 


A handy manual not only for use in col- 
lege classes in a rapid survey of descrip- 
tive grammar, but for self- help by those 
who are not in a position to receive class 
instruction and yet feel the need of a 
comprehensive review of the subject. The 
volume is very concise and yet inclusive 
enough for most practical purposes—and 
possibly some impractical ones as_ well. 
The usual divisions of the subject are 
covered, and in addition special sections are 
provided dealing with the applications of 
grammar to punctuation and _ spelling. 
Considerable attention is paid to common 
errors which come under the head of faulty 
syntax. 

The book is unusually well provided 
with illustrations and examples. The au- 
thor has to a great extent dispensed with 
formal definition—which is probably just 
as well, since he is rather frequently not 
very precise in his handling of words and 
the ideas they stand for. Examples: “Gen- 
der denotes difference, commonness, or 
absence of sex in nouns. (Do nouns 
have sex?) ‘Methods of Differentiating 
Sex.—l. By prefixes, ” “The noun 
tree names the thing about which the action 
of the sentence revolves.” (Do sentences 
have action?) “A verb is a word that 
makes an assertion or asks a question .. .” 
(Which doesn’t explain why a verb form 
not used in a sentence is nevertheless a 
verb.) “A Participle is primarily a verb- 
like adjective.” (Then what is it secon- 
darily?) “A Descriptive adjective denotes 
a quality or a condition of the noun or 
noun-equivalent which it qualifies.” (Of 
the noun, or of that which nouns repre- 
sent?) But these inaccuracies, which ex- 
hibit in many instances only the very 
common confusion, in our expression 
rather than in our thinking, between the 
symbol and the thing symbolized, detract 
little from the value of the work to the 
student who is interested in the substance 
of grammar rather than in logical sub- 
leties involved in accurate statements with 
regard to that substance. 

The book is a masterpiece of arrange- 
ment, and as a thing of print and paper 
a choice example of the printer’s art. 
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Telling 


out of 


Wasted Time 

The Girl—I found that book you 
lent me frightfully dull, Professor. 
I thought you said there was a 
naughty problem in it. 

The Professor—My dear young 
lady! I said ‘‘a knotty problem”! 

* * * 
Fooling 

Ray—How do you play hookey 
from the correspondence school ? 

Roy—I send them an empty en- 
velope. 

* * 
She Got the Job 

The young miss was filling out an 
application for a position in one of 
the city offices. 

One of the questions was: “What 
is the length of your residence in the 
city?” She answered thus: “About 
140 feet.” 

Another question was this: “Any 
physical defects?” She answered: 
“Only freckles.” 


* * * 


A Sickly Lot 


One of the two girls 
in the bus was reading 
a newspaper. 

“I see,” she re- 
marked to her com- 
panion, “that Mr. So- 
and-So, the octogena- 
rian, is dead. Now, 
what on earth is an 
octogenarian 

“T’m sure I haven't 
the faintest idea,” re- 
plied the other girl. 
“But they’re a sickly 
lot. You never hear 
of one but he’s dying.” 


Matter of Diplomacy 

“All 1 have to do with my high- 
toned daughter is to kid her along,” 
mused the diplomatic Mrs. Apple- 
gate. “If | ask her to do house work 
she glares at me, but she'll mop the 
floor and wash the dishes if I call it 
domestic science.” 


* * * 


Call Sherlock 


Johnnie—Dad, please help me with 
my ‘rithmetic problems. I gotta find 
out the greatest possible divisor. 

Dad (in disgust)—Great Scctt, 
haven't they found that thing yet? 
They were looking for it when I was 
a boy. 


What Else Matters? 


Prof.—How many seasons in the 
year are there? 

Stude—There are three, Professor 
—football, basketball, and baseball. 


SSS 


nard to get used to this football player. 


Il the young men have their different styles of petting, but it’. 


You Can’t Fool Him 


Mr. Grothaus—If you had a littie 
more spunk you would be at the head 
of the class. Do you know what 
spunk is? 

Pupil—Yes, sir. 
ticiple of spank. 

* * 


It’s the past par- 


True to Form 

The absent-minded professor re- 
turned home one evening, and, after 
ringing his front door bell for some 
time to no effect, heard the maid’s 
voice from the second-story window. 

“The profesor is not in.” 

“All right,” quietly answered the 
professor. “I'll call again.” And 


he hobbled down the stone steps. 


A Lesson in Geology 


The prefessor of geology had 
placed some specimens of rocks on 
his desk, and was about to describe 
them to his pupils. 

= While his back was 
turned for a moment 
one of the students 
placed a piece of very 
stale bread among the 
rocks. 

The professor went 
through the speci- 
mens, saying, as he 
picked up each: 

“This is a piece of 
sandstone; this is a 
piece of granite,” and 
so on. Eventually he 
came to the piece of 
bread, and holding it 
up he said: 

“And this, gentle- 
men, is piece of 
confounded impu- 
dence !” 


—Judge. 
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Now You Have IT! 


T is impossible to keep informed of what happens 
in the world every day without reading a news- 


paper. 


T is impossible for a teacher to keep up-to-the- 
minute in education without reading educational 
literature. 


is the only independent “news” magazine in the 
entire field of Commercial Education. 


No commercial teacher can keep 
step with the progress of his 
profession without it. 


Tear this off and mail it in today! 


The 


BUSINESS SCHOOL 
JOURNAL 


1170 Broadway New York 
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The field was || 


always there 


all it needed 
was the proper 


cultivation. 
Now-it has-IT 


The 
BUSINESS SCHOOL 


JOURNAL 


a magazine 
for 
Commercial Educators 


covering this specialized field 
of educational training that 
has formerly required a 
dozen ads in a dozen differ- 
ent papers —most of them 
house organs—to attempt to 
cover the same ground _ 
one advertisement in 
BUSINESS SCHOOL 
JOURNAL guarantees to 
cover. 


It is the only single adver- 
tising medium that enables 
you to thoroughly cover the 
entire Commercial School 
field, a field with a purchas- 
ing power of $38,000.000. 


and consider the 
after - market 


The daily contact that the 
advertiser gains from the 
use of the products bought 
through the influence of his 
advertising in the BUSI- 
NESS SCHOOL JOUR- 
NAL leaves its indelible im- 
press on the minds of ap- 
proximately 628,000 students 
each year as they leave these 
schools to enter business. 


You should know 
the facts about 


The Business School Journal 
a HAIRE publication 


1170 Broadway New York 
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